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Abstract 
This study, titled ‘Digital Nationalism: The Polish Diaspora and Its Use of Twitter in 

Times of Crisis’ presents an in-depth analysis of the social media activities of the Polish 

diaspora residing in the United Kingdom and Germany during the COVID-19 pandemic 

and the War in Ukraine. Focusing on the use of Twitter as a platform for expression and 

communication, this research investigates how diasporic identities engage with Twitter 

to convey and reinforce their understanding of nationalism. Drawing upon concepts of 

digital nationalism and theories of ethno-symbolism, diaspora nationalism and social 

identity, this thesis sheds light on the role of social media in shaping and amplifying 

national identity among diaspora communities in the context of global crises. The 

findings offer valuable insights into the dynamics of digital nationalism and its impact on 

the Polish digital diaspora during challenging times. In this sense, this thesis contributes 

to a better understanding of diaspora’s perception of nationalism and their social media 

usage.  

Keywords: Digital Nationalism, Diaspora Studies, COVID-19, War in Ukraine, Identity 

Politics, Social Media, Twitter 

 
 
 
Die Studie mit dem Titel "Digital Nationalism: The Polish Diaspora and Its Use of Twitter 

in Times of Crisis" stellt eine tiefgründige Analyse der Social-Media-Aktivitäten der im 

Vereinigten Königreich und in Deutschland lebenden polnischen Diaspora während der 

COVID-19-Pandemie und des Krieges in der Ukraine dar. Die Arbeit fokussiert sich auf 

die Nutzung von Twitter als Ausdrucks- und Kommunikationsplattform und untersucht, 

wie diasporische Identitäten Twitter nutzen, um ihr Verständnis von Nationalismus 

darzulegen. Auf Grundlage von Konzepten wie digitalen Nationalismus und Theorien 

über Ethnosymbolik, Diaspora-Nationalismus und soziale Identitäten, beleuchtet diese 

Arbeit die Rolle der sozialen Medien bei der Gestaltung und Präsentation von nationalen 

Identitäten von polnischen Diaspora-Gemeinschaften im Kontext globaler Krisen. Die 

Ergebnisse bieten wertvolle Einblicke in die Dynamik des digitalen Nationalismus und 

seine Auswirkungen auf die polnische digitale Diaspora in Krisenzeiten. In diesem Sinne 

trägt diese Arbeit zu einem besseren Verständnis der Wahrnehmung des Nationalismus 

durch die Diaspora und ihrer Nutzung sozialer Medien bei. 

Schlüsselwörter: Digitaler Nationalismus, Diaspora, COVID-19, Ukrainekrieg, Identität, 

Soziale Medien, Twitter 
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1. Introduction 
 

“More than 100 years after the First World War, nationalism had returned” (Fuchs 

2020:7). In the last decade, numerous political events have reshaped our understanding 

of nationalism. Examples, such as the US with its election of Donald Trump, the Brexit 

vote in the UK, the COVID-19 pandemic, and the ongoing War in Ukraine, support the 

given statement. Accordingly, there are assumptions suggesting that our world we are 

living in is moving toward a regression of a traditional understanding of nationalism 

(Shahin 2021: 1857). Nationalism itself is a very complex and multifaceted concept, 

making it challenging to analyze, yet it remains an intriguing subject of study as it is 

considered as “one the most powerful forces in the modern world” (Hutchinson, Smith 

1994: 3). If one agrees with the assumption that the nation itself is a historical 

phenomenon, shaped by social and political developments, which is at the mercy of the 

law of change, it indeed has its beginning as well as its potential ending (ibid.: 20). 

Consequently, some theories posit that globalization processes, like mass migration as 

well as the evolution of the Internet and social media, will lead to a post-national and 

multicultural world (Shahin 2021: 1857).  

The social media revolution has facilitated global communication through channels 

like Facebook, Instagram, and Twitter. As platforms, these channels became crucial 

arenas for political communication, accessible to anyone with Internet access, enabling 

individuals to act as consumers and producers of content at the same time (Ahmad 2022: 

314). This shift has been particularly beneficial for diasporic identities which are, among 

others, usually marginalized. It allows them to voice their opinions on national attitudes 

to a global audience and cultivate a (multi-) national identity free from territorial and 

geographical borders (ibid.: 311). Piotr Ahmad introduces in his paper the term “digital 

nationalism” (ibid.: 310) which aligns with the research focus. Digital nationalism can be 

understood as an umbrella term that includes every form of nationalism presented on the 

Internet “to create, sustain, or project specific ideas of the nation and/ or to intend to 

mobilize support for a specific vision of nationhood” (ibid.). This concept forms the core 

of the thesis, along with the related notions of digital diaspora and crises.  

For a proper understanding of the subsequent analysis, it is inevitable to explain the 

core concepts and their usage within this thesis first. Therefore, an extensive theoretical 

framework will be presented, defining key concepts, including (digital) nationalism and 

(digital) diaspora and providing a theoretical foundation for understanding diaspora 

nationalism and the social identity theory, which explains the relationship between rising 
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nationalism and times of crisis. Following this, the state of the art of relevant literature 

regarding nationalism during times of crisis will be discussed. The fourth chapter will 

establish a connection between these theoretical concepts and the country of 

investigation, Poland. In this regard, Polish nationalism will be examined first, in 

highlighting the differences between the Western and Eastern European interpretations of 

nationalism and offering a concise overview of Polish history. The next section will delve 

into the Polish diaspora in focusing on the diaspora in the UK and Germany. This chapter 

will shed light on the migration history, characteristics and motives of Polish migrants 

and the Polish diaspora identity respectively. The Polish diaspora is of particular interest 

due to its historical roots and extensive size, numbering approximately 20 million Poles 

estimated to be residing abroad (Polish Government 2019). In 2002, the Polish 

government implemented a “Polish Diaspora and Poles Abroad Day”, typically 

celebrated on the 2nd of May, which acknowledges the achievements of Poles abroad in 

contributing to Poland’s independence, their loyalty to their Polish identity, and their 

support for their homeland in times of need (ibid.). When examining the countries of 

destinations for Polish diasporic people in Europe, the United Kingdom ranks as top 

destination country (919.261 in 2021), followed by Germany (773.680 in 2021) (Statista 

2023c). Accordingly, these countries have been selected to investigate the Polish 

diaspora’s expression of national attitudes via Twitter in times of crisis. The third 

subchapter will focus on global crises affecting Poland, with subsections dedicated to the 

COVID-19 pandemic and the War in Ukraine. In this context, a crisis is understood as an 

umbrella term that reflects a difficult situation or process be it political, economic, 

environmental, or social with far-reaching consequences that set the world into a state of 

collective disruption (Hornmoen, Backholm 2018: 3). The crises have been chosen based 

on their global impact and recent occurrence.  

“The COVID-19 pandemic constitutes what the United Nations labeled ‘the largest 

global public health crisis in a century’” (Wang 2021: 37). With its unprecedented threat 

and rapid spread, the COVID-19 pandemic posed a major challenge to the world, resulting 

in closed borders, restrictions, lockdown, and states of emergency in various countries. 

Social media played a substantial role in disseminating knowledge and information at 

both the national and international level. Additionally, due to the widespread Internet 

access, social media platforms became the primary means to reduce isolation and 

boredom and to stay in contact with family and friends in times of lockdown (González-

Padilla, Tortolero-Blanco 2020: 120-121). In February 2022, the Russian invasion to 
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Ukraine set the world into a state of fear and uncertainty. This event not only triggered 

the largest migration movement in the 21st century from Ukrainians seeking refuge mainly 

in Poland, but also challenged the geopolitical order within Europe and the European 

Union. From a social media perspective, the War in Ukraine can be considered the ‘first 

social media war’ (Bojor, Cîrdei 2022: 298) the world has ever seen due to technological 

capabilities that transmit real-time data. Both countries understood how to use social 

media effectively in their favors. While Russia disseminates false narratives, such as the 

‘Nazification of Ukraine’ (ibid.: 299) or the threat posed by a NATO extension to the 

East, Ukraine’s President Volodymyr Zelensky is active on Twitter from the very 

beginning, generating global sympathy for Ukraine. By documenting daily life amid 

bombings, conveying the tragedy they are enduring, and showcasing brave soldiers, 

Ukraine gained international compassion (ibid.: 299-300). In this sense, it is of great 

interest to examine how the Polish diaspora in the UK and Germany reacts to these crises 

affecting their home country, with the assumption that nationalism tends to rise in such 

periods, thereby influencing the reactions of diasporic individuals.  

The fifth chapter will provide insights into the methodology employed for the analysis. 

In this case, a traditional Content Analysis (CA) will be used in a deductive manner with 

predefined categories related to nationalism to analyze text-based Twitter content. 

However, given the multimodality of content on social media, the possibility of a 

Combined Content Analysis (CCA), understood as mixing inductive and deductive 

approaches while coding, will be considered. Finally, in Chapter 6, the social media 

analysis will take place. Starting with Chapter 6.1, the engagement of diasporas with 

social media, specifically focusing on the Polish diaspora, will be explored. Here digital 

nationalism, digital diaspora, and crisis management via social media will be introduced 

and linked to the theoretical framework provided in Chapter 2. Chapter 6.2, organized 

into three subchapters, will first inform about the coding system used for the analysis. 

The following subchapters deal with the Twitter analysis in the UK and Germany. The 

analysis examines six selected Twitter accounts using a deductive approach, categorizing 

their content based on nationalism-related criteria across four distinct time periods from 

2020 until 2022. Twitter was selected as platform for the analysis due to its reputation as 

a legitimate and reliable platform primarily focused on information gathering and sharing 

compared to Facebook or Instagram. Despite certain complexities introduces by changes 

associated with Elon Musk’s influence, Twitter’s fundamental purpose remains intact: to 

give “everyone the power to create and share ideas and information, instantly without 
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barriers” (Twitter 2022). Additionally, Twitters concise format consisting of short Tweets 

with no more than 280 signs, makes it the most suitable social media platform for the 

chosen analytical approach. With the data gained and analyzed, the following research 

question should be answered:  

- How is Polish digital nationalism portrayed by the Polish digital diaspora residing 
in the UK and in Germany via the social media platform Twitter and how did 
global crises like the COVID-19 Pandemic and the War in Ukraine influence its 
articulation? 

 
This will be achieved by validating the findings against hypotheses about the assumed 

cause-and-effect relationship between the key variables of interest: digital nationalism, 

crisis, and diaspora. Chapter 7 is dedicated to the interpretation and discussion of the 

results, including a comparative analysis across countries and time periods to identify 

both similarities and differences. The final chapter is the conclusion and offers 

suggestions on future research while acknowledging the limits of the thesis.  

The approach used in this thesis, is according to the master’s program, the Global 

Studies approach. In essence, the Global Studies approach embodies a “local-global 

continuum” (Darian-Smith, McCarty 2017: 73) in which the subject of study is situated 

within a broader analytical context. This new paradigm, referred to as “a global 

transdisciplinary framework” (ibid.: 74, emphasis in original) by Eve Darian-Smith and 

Phillip C. McCarty transcends traditional disciplinary boundaries, allowing researchers 

to address complex global issues that extend various scales. The global transdisciplinary 

framework allows the researcher to tackle multifaceted global research problems because 

the framework itself is “postdisciplinary” (ibid., emphasis in original) and 

“postinterdisciplinary” (ibid., emphasis in original). Within this thesis, two specific 

dimensions of transdisciplinarity, as proposed by Darian-Smith and McCarty, will be 

covered by the thesis. Firstly, the transdisciplinary field of nationalism and identity. The 

conventional nation-state has a long dominated political ideology, impacting not only 

identity politics and formation but also academic inquiry. Identity politics often assumes, 

that within a nation-state, a homogenous society is held together by citizenship. In this 

sense, national identities are seen as natural and given within the nation-state, even though 

nationalism itself is socially constructed and contested (ibid.: 69). The thesis delves into 

these issues by focusing on diasporic identities and their connection to both their home 

country and destination country. It seeks to determine whether diasporic identities 

continue to rely on their national identity or if globalization processes have prompted 

changes. The fact of using social media as a tool of limitless geographical communication 
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combined with the involvement of different countries for comparison supports the global 

transdisciplinary framework presented by the authors. Thus, one can argue that the Polish 

diaspora functions as the local example in a global context, accessible through social 

media as a platform of global communication. The second transdisciplinary field, 

decentering the nation-state, adapts well to the aforementioned. Considering the global 

landscape, the nation-state faces challenges and confrontations from new economic, 

political, and cultural dynamics. Especially non-state actors, social movements, and 

networks challenge the nation-state’s dominant political ideology. As globalization has 

played a significant role in migration processes, leading to the formation of new racial 

and ethnic diasporas, it further complicates the idea of singular national identities. This, 

in turn, connects to the diaspora’s self-perception regarding national identity (ibid.: 70-

71). In sum, this master’s thesis touches upon various dimensions, including spatial 

(Poland, the UK, Germany, and the digital space), temporal (past and present), and socio-

cultural (national identity politics, diaspora, migration). It combines multiple disciplines 

such as sociology, media studies, cultural studies, studies on nationalism and diaspora 

studies, thereby representing a Global Studies thesis.  

From a societal perspective, this research contributes to a better understanding of how 

the diaspora employs social media and their self-conception of belonging which is crucial 

for (national) politics and their migration and integration policies. From a scholarly 

perspective, this research underscores the contemporary importance of social media 

platforms and the value of analyzing the vast data they contain. Additionally, it 

contributes to the field of diaspora studies, especially in addressing the under-researched 

Polish diaspora. Moreover, this topic refers to a crucial point in time or even a critical 

juncture where ideas of multiculturalism and post-nationalism intersect with traditional 

nationalistic concepts, shaped by political events in an era marked by multiple crises. 

Consequently, this thesis enriches ongoing discussions about an eventually changing 

global order and notions on the definition of nationalism, influenced by global crises.  
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2. Theoretical Framework 
 

2.1. Ethno-Symbolism 
 

This first chapter of the theoretical framework means to give an explicit definition of 

how the terms nation, nation-state, and nationalism are understood and applied in this 

thesis since it is the most important stance upon which the research is built.  

Throughout time, many different approaches, such as the primordial one claiming 

nation-states to be given and natural (Smith 2001: 87), or the modernist one defining the 

nation as a modern phenomenon of the 18th century developing in Western Europe, were 

established (Smith 2009: 4). However, the approach used here is ethno-symbolism since 

it fits best the following Polish case study as will be demonstrated in Chapter 4.1. In 

general terms, the approach of ethno-symbolism “emphasizes the role of myths, symbols, 

memories, values, and traditions in the formation, persistence, and change of ethnicity 

and nationalism” (Özkirimli 2010: 143). What is particular to this approach is that ethno-

symbolists regard culture as a core aspect and that it functions as an approach combining 

past and present. Overall, it is concerned with the exploration of beliefs, memories, and 

cultures and how these play a role in promoting a nation (Smith 2009: 19, 26). There are 

aspects where the ethno-symbolic and the modernist approach align since both see nations 

as real sociological and dynamic communities historically embedded in the geo-cultural 

context. What the modernist approach does not consider is the pre-modern time, which is 

regarded by ethno-symbolists as crucial for a proper understanding of the nations and 

nationalism. In only considering the modern times the Western experience and 

understanding are privileged while non-western and pre-modern forms or variations of a 

nation as well as the ethnic aspect and the continuing existence and impact of it are 

neglected (ibid.: 29). Although the ethno-symbolic approach does claim that nations are 

indeed a new phenomenon, it is necessary to investigate the past, specifically at symbolic 

resources, the longue durée and the definition and impact of ethnie for the nation and 

nationalism (ibid.: 13-14). Thus, in ethno-symbolism, the relationship between the ethnic 

past and the national present plays an important role which is why the analysis of the 

longue durée is regarded as indispensable (ibid.: 39).  

For a proper understanding of the ethno-symbolic approach, Anthony D. Smith’s work 

will be used as a basis. Smith emphasizes in his work the omnipresence of groups that 

possess myths of common ancestry, shared memories, and distinctive cultures that are 

linked to a particular homeland (Smith 2001:85). The core of the ethno-symbolic 

approach, according to him, is the consideration of cultural elements, being symbols, 
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myths, memories, values, rituals, and traditions as crucial for the analysis of ethnicity, 

nations, and nationalism. This is for various reasons. Smith claims that these cultural 

elements play an important role in shaping social and cultural structures which, in 

consequence, creates a sense of common consciousness. Moreover, along these cultural 

elements, a community can be formed that shares a specific set of cultural elements, 

namely language, religion, customs, and institutions which then helps the community to 

delineate itself from others. Additionally, these cultural elements ensure that a community 

will continue to exist since shared values, memories, and traditions from the past usually 

keep on living when being widely accepted as collective symbols even though their 

meaning or form might change over time. Examples in this regard are flags, hymns, and 

national holidays. Besides the importance of cultural elements, ethno-symbolists regard 

the networks of ethnic ties as another key factor (Smith 2009: 25-27). There are various 

forms of ethnic ties as will be demonstrated in the following. First, there are ethnic 

categories which can be regarded as the most basic category of ethnic ties in being defined 

as a population that is designated by outsiders, usually based on cultural elements. Mostly, 

ethnic categories have a low or no sense of solidarity. Second, there are ethnic 

associations, understood as a network of mutual relations between members that can lead 

to the formation of common institutions. Third, there are ethnic communities, also called 

ethnie, according to the French term. It is a more complex and unifying form of ethnicity 

where a myth of common ancestry exists that explains the sense of common origins and 

relatedness accompanied by cultural elements and shared memories which leads to a high 

sense of solidarity (ibid.: 27). Accordingly,  
“an ethnie, [can be defined as] ‘a named and self-defined human community whose members possess a 
myth of common ancestry, shared memories, one or more elements of common culture, including a link 
with a territory, and a measure of solidarity, at least among the upper strata’” (ibid.: 27, emphasis in 
original).  

 
Important to note here is what differentiates an ethnic community from other kinds of 

cultural communities is the fact of believing in an ‘ancestral relatedness’ (ibid.: 45-46). 

For an ethnic identity to emerge along the ethnie, a collective name is necessary that 

highlights the unity of this community and is accepted widely by its members. Moreover, 

as already indicated before, a “sense of collective self-definition through boundary 

delineation” (ibid.: 46, emphasis in original) is needed, which usually results in behaviors 

of exclusion and creates a ‘us’ and ‘them’. In this regard, especially language plays a 

crucial role since the ability to communicate with specific people through gestures, signs, 

and words and the disability to communicate with others, undoubtedly fosters a sense of 
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togetherness on the one hand and difference on the other. Additionally, for a sense of 

common ethnic identity to emerge, repeated actions from the elites as well as from the 

mass population must take place. This was usually done through conflicts and wars. The 

sense of shared resistance during wartime is particularly evident through a belief in a 

shared lineage and a strong sense of communal unity (ibid.:46-47). Thus, political action 

in combination with existing cultural differences provides a powerful source for ethnic 

communities. This was often reinforced by religious instances that underpinned these 

beliefs in their sacred texts and ceremonies. Sacrifice and myths of war were successful 

in creating consciousness and emotions of mutual dependence and exclusiveness which 

again strengthen the belief in a shared culture, memories, and myths (ibid.: 28). This is 

why myths function as enhancement of collective belonging and provider of security, 

dignity, and continuity (ibid.: 92). Comprehensibly, fighting and even dying for the 

community/ nation remains the highest sacrifice in most countries (ibid.: 102).  

The word nation itself originally comes from Latin and conveys the idea of common 

blood ties (Connor 2018: 94). What differentiates the nation from other human 

collectivities is the sense of homogeneity, sameness, oneness, belonging, or 

consciousness (ibid.: 93). To understand the definition of a nation from an ethno-symbolic 

perspective, first the nation-building process with the ethnie as starting point should be 

outlined. Generally, there is a difference between nations that were built around one entire 

ethnic community or out of several. However, the core around which nations can be 

formed is determined by the ethno-genesis which is responsible for the rise of different 

kinds of ethnies. One important distinction in this regard is between lateral and vertical 

ethnic communities. Whereas lateral ethnic communities usually include the aristocratic 

and higher clergy, having extended borders and showing low social depth, the vertical 

ethnic communities show a higher emotional bond towards their members and reside in 

a smaller territory. Therefore, entering this community is more difficult, cultural 

assimilation is disapproved and the sacred, missionary aspect plays an important role. 

Regarding the nation formation process for the lateral ethnic community, the powerful 

ethnies can establish states around the dominant ethnie, and by processes of bureaucratic 

incorporation they are step by step expanding their territory over outlying regions, such 

as in England, France, or Spain did. In the case of vertical ethnic communities, it is not 

the elites who establish the nation but the intellectuals that quest for national community 

and authority, as has been the case in the Balkans and Eastern Europe, for instance (Smith 

2009: 52-55). In this sense, a nation must have some elements in common, including 
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territory, to make the population residing in that territory differentiate itself from others. 

Accordingly, a nation can be defined as   
‘a named and self-defining human community whose members cultivated shared memories, symbols, 
myths, traditions and values, inhabit and are attached to historic territories or “homelands”, create 
and disseminate a distinctive public culture, and observe shared customs and standardised laws’ (ibid.: 
29, emphasis in original).  

 
An additional important aspect for the definition of a nation is territorialization, as 

indicated in the quote. “Nations are, by definition, territorialised communities, that is, 

communities the majority of whose members have come to reside in an historic territory 

or homeland and to feel a strong attachment to it” (ibid.: 49). However, this assumption 

is controversial, especially when looking at Eastern-Central European countries who are 

characterized as multicultural empires before developing to nation-states, as will be 

examined in Chapter 4.1. The Austrian Marxist thinker Otto Bauer argued that the idea 

of a nation’s territory should not be solely defined by its geographical borders but should 

encompass cultural and linguistic factors. In this way, he rejected the idea of ethnic 

homogeneity within territories and challenged the traditional equation associated with the 

nation-state, being one state equals one territory equals one nation equals one culture. 

With this, he implies that each territory presents an exclusive domain of national majority. 

In cases where both the national majority and national minorities inhabit the same 

territory, oftentimes the oppression of the minority by the majority is the consequence. In 

this sense, foreigners crossing borders are treated as outsiders, underscoring the 

significance of addressing minority rights as a primary concern, as indicated by Bauer 

(Máiz, Pereira 2020: 293-294). Evidently, territory plays a crucial role, also because it is 

understood as the homeland. The idea of the homeland comes from natality, the 

significance attached to the place of birth as well as from the idea of self-delineation 

through creation of symbolic boundaries along the idea of natality (Smith 2009: 49). The 

homeland becomes intrinsic to people’s memories as soon as historical memories of 

battles and assemblies are linked to the territory of the homeland.  
If the community is thereby ‘naturalised’ and becomes a part of its environment, its landscapes become 
conversely ‘historicised’ and bear the imprint of the community’s peculiar historical development. 
Through these processes, the territorialisation of memories and attachments creates the idea of a 
homeland tied to a particular people and, conversely, of a people of inseparable from a specific ethno-
scape (ibid.: 50).  

 
The homeland therefore can be seen as the place of birth, the home of a family, the land 

of education and employment as well as the last place of the ancestors. In this sense, it 

forms the character of people and endows them with specific traits (ibid.: 69). 

Territorialization can be elevated to a higher dimension, characterized by the 
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sanctification of territory, where the homeland is regarded as sacred. The meanings tied 

to the homeland are for ethno-symbolists important for the understanding of the national 

homeland (ibid.: 94).  

In close relation to the nation is the concept of nationalism. Nationalism can be 

understood in general terms as an ideological movement to attain and maintain autonomy, 

unity, and identity on behalf of a population. It is therefore an active movement that is 

inspired by the ideology and symbolism of the nation. A core doctrine links the 

propositions regarding humanity and politics along with the recommendations for actions, 

encompassing the following aspects: (1) humanity is divided into nations, each with its 

own character, history, and destiny; (2) the nation is the sole source of political power; 

(3) loyalty to the nation takes precedence over other loyalties; (4) to be free, human beings 

must belong to a nation; (5) nations require maximum autonomy and self-expression; (6) 

global peace and justice can only be built on the basis of a plurality of free nations (ibid.: 

61). In this regard, nationalism functions “as the fundamental organizing principle of the 

interstate order, as the ultimate source of political legitimacy, as a readily available 

cognitive and discursive frame, as the taken-for-granted context of everyday life” 

(Özkirimli 2010: 2). It also functions as identity marker in times of changes, by 

motivating people to work for change and providing guidelines for educational systems 

and the national culture (ibid.: 40). Furthermore, nationalism is a phenomenon that 

involves both the elite and the mass population. It represents a movement led by the elites 

who prioritize people, memories, myths, symbols, and traditions. Simultaneously, it is a 

popular movement that seeks expression and action along the ideas of the nationalist elite 

(Smith 2009: 74). These various forms of nationalism share several fundamental motifs, 

which include the following (ibid.: 62-63): 

1. Autonomy: It is the aspiration of the members for their national community to live 

by its own laws and rhythms, free from external interference. 

2. Unity: It is the desire of the members for territorial unification and unrestricted 

mobility within its territory as well as the desire for social solidarity, fraternity, 

and sorority. 

3. Identity: It is the members ‘innate’ individuality of the national community which 

is shown artistically and ritually. 

4. Authenticity: It is the rediscovery of its members ‘true nature’ and a sense of being 

of the national community in its unique origins, history, and culture.  
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5. The Homeland: It is the sense of belonging, memory, and attachment to an 

ancestral or historic territory regarded as uniquely ‘theirs’. 

6.  Dignity: It is the belief that the community should be granted prestige and status 

according to its ‘inner worth’. 

7. Continuity: It is the conviction that members are linked with ancestors and earlier 

cultures in the homeland in a relatively unbroken line of succession. 

8. Destiny: It is the conviction that the national community has a foreordained, and 

usually glorious, path of progress peculiar to itself. 

For nationalism to develop, the nation must exist before since nationalism seeks 

elements that presuppose the very idea of a nation (ibid.: 44). Noteworthy, however, is 

that “[n]ationalism is a doctrine about the nation, not the state” (ibid.: 61). Whereas a 

nation is defined as historic cultural community, a state is described as a set of 

autonomous institutions exercising a monopoly of coercion and extraction in a given 

territory (ibid.: 61-62). A nation-state, therefore, combines both aspects, usually 

characterized by a homogenous population, as Iceland, Japan, Norway, and post-World 

War II Poland were (Connor 2018: 77). However, a state is not necessarily needed for a 

nation-state to emerge, as will be described in detail in Chapter 4.1. along the Polish case 

(Smith 2009: 51). Expanding on this point, it is essential to distinguish between 

nationalism and patriotism, as the boundary between these two concepts is often blurry, 

and they are frequently used interchangeably. Both concepts require shared historical 

experiences, memories of collective achievement, sacrifices, a common culture, and 

language and a public culture of symbols, rituals, and vernacular codes. Both nationalists 

and patriots desire national unity, autonomy, and identity (ibid.: 54,55). However, the key 

distinction lies in the how they are applied. Patriotism, understood as loyalty, refers to a 

state and its territories such as cities. Nationalism, in contrast, is exclusively associated 

with the ethnic or ethno-national community and does not encompass the state itself 

(ibid.: 62). 

To sum up, ethnic nationalism emphasizes the role of the genealogical ties for national 

belonging and vernacular cultures such as language and a nativist ethnohistory (ibid.: 67). 

Ethno-symbolism tries to demonstrate the recurrence of ethnic elements by focusing on 

common ancestry, the belief in ethnic election, the ubiquity of ethno-scapes as well as 

memories of the golden ages. These constitute the leitmotif of the cultural history of 

ethnies and nations (ibid.: 38). Thus, emphasis is put on the importance of understanding 
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modern nations as products of long historical processes. The ‘myth-symbol-complex’ 

functions in this regard as a tool for the analysis of ethnic groups and nations (ibid.: 24). 
Hence, the main theoretical task of an ethno-symbolic analysis is to provide a cultural history of the 
nation as a type of historical culture community. By this I [Smith] mean an enquiry into the successive 
social and cultural self-images and sense of identity, the ideological conflicts and the social changes of 
a culturally defined population in a given area and/ or polity. These self-images, identities, conflicts 
and changes stem from the interplay of competing cultural and political projects of the different classes, 
religious confessions and ethnic groups within a given area and population and / or polity, as well as 
the political impact of external collectivities and events, especially, but by no means exclusively, in the 
modern era of nationalism (ibid.: 39, emphasis in original). 
 

 
2.2. Diaspora Nationalism 

After defining nationalism, the second stance of the thesis, the diaspora, will be defined 

within this chapter. First, the term and its origin will be explained, followed by a 

definition of how the concept is used. Finally, the theory of diaspora nationalism will be 

discussed by touching upon the concept of digital diaspora.  

The word diaspora, originally Greek, refers to the idea of dispersion and diffusion. It 

is undoubtedly linked to Zionism since in its original sense, it refers to the divine 

punishment, the dispersal throughout the world, that the Jews faced when failing to 

respect God’s commandments. Consequently, the dispersion of Jews, exiled after the 

Babylonian capture of Jerusalem in the 6th century BCE, can be seen as the prototype of 

a diaspora (Dufoix 2019: 13, 15). Other classic diasporas according to this understanding 

are the Greeks and the Armenians. Between the 1940s and the 1970s, the concept started 

to flourish, also in academics, and its initial understanding developed into more secular 

conceptualizations (ibid.: 17). Especially in the 1960s, the term diaspora was more 

frequently used in connection with terms like transnationalism, globalization, migration, 

nation, and ethnicity. With further changes regarding the definition of belonging and 

citizenship in the 1980s, diaspora became a highly fashionable term. Due to these 

changes, diaspora is used in equal terms with migrant, expatriate, refugee, guest-worker, 

exile, overseas community, or ethnic community. Hence, in very general and 

contemporary terms, it refers to communities with a transnational moment of mobility. 

What led to this confusion is the misunderstanding between dispersion and diaspora. 

Whereas dispersion is a general and inclusive term, diaspora refers only to one specific 

kind of dispersion. Due to many newly emerged forms of mobility and globalization 

processes, diaspora became the overall term for any kind of mobility or dispersion 

(Tölölyan 2019: 22-23). Nevertheless, the reasons why people move plays an important 

role for the definition and the self-understanding of a diaspora since a group of people 
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leaving due to conflict accompanied by trauma and suffering is a different starting point 

for a potential diaspora to emerge than people moving because of individual, or chain 

migration led by academic and economic reasons (Tölölyan 2007: 649).  

To bring some clarification on the definition, Robin Cohen provided a good overview 

of the characteristics of diaspora. He defines four basic features contained by diaspora, 

describing it accordingly as “members of a defined group [that] have been dispersed to 

many destinations; they construct a shared identity; they still somehow orient themselves 

to an original ‘home’; and they demonstrate an affinity with other members of the group 

dispersed to other places” (Cohen 1997: 1, emphasis in original). Noteworthy is that not 

all the basic features presented are necessary to identify a diaspora. The interplay of 

several characteristics and how they reinforce each other which determines the stability 

and intensity of a diaspora, is the crucial factor. Accordingly, Cohen refers to 9 

characteristics which together form a sort of “diasporic rope” or, as I would call it a 

diasporic DNA, upon which it is possible to identify a diaspora (ibid.: 2).  The first and 

most obvious one, is the dispersal, which has been mentioned enough at this point. The 

second one is expansion which happens through movement of any kind of purpose (work, 

trade, colonization, economic and academic reasons). The third characteristic is retention. 

For many diasporas, it is common to link their ancestor’s need to leave their home country 

with the despoilation of their homeland. In this way, the diaspora is retaining a memory 

of injustice while preserving and propagating this collective memory about shared 

suffering, which is underpinned by literature and oral transmission about the location, 

history, and achievements of the people in the ancestral home. Next is idealization. In 

close connection to the aforementioned, the members of a diaspora often tend to idealize 

their supposed ancestral homeland. The nostalgic collective memory insists on a common 

origin and a territory as a natal homeland while romantic fantasies of this homeland are 

acknowledged, which reinforces the process of idealization. Usually, the idealization of 

home is used to compensate for feelings of alienation and loneliness found in many 

diasporas. The fifth aspect refers to the thought of return. Often, the contradiction between 

the current situation and the imagined past is resolved by the return to the homeland. 

However, nowadays, it is more common to stay in contact with family members at home 

via virtual means (ibid.: 3-6). Also, there is the phenomenon of return without 

repatriation. Even though later generations of a diaspora do not feel like guests in the host 

society any longer, they mostly stay in contact with the homeland of their ancestors in 

some way, for instance via travel, remittances, cultural exchange, or political lobby 
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(Tölölyan 2007: 649). The sixth component of the diasporic DNA is distinctiveness. 

Diasporas are united by the idea of shared origin and birthplace (Cohen 1997: 7). When 

moving, they feel different from the host country but also in some way different from the 

home country, as just indicated. In the host country, this kind of difference is sustained 

either by persecution and rejection of assimilation or, when assimilation is permitted, by 

the diaspora who acts to sustain the cultural or political difference (Tölölyan 2007: 650). 

Another trait is apprehension which refers to the often-troubled relationship of the 

diaspora and the host country due to identity and cultural issues combined with 

assimilation processes. The penultimate factor is creativity. When confronted with 

advantages and disadvantages as a member of a diaspora, so-called creative third spaces 

can emerge which counteracts the idea of a single national identity. A typical example is 

the hyphen identity, such as Polish-American. This hyphen constructs a third space in 

combining both memories and characteristics into one identity. The ninth and last fiber 

in the diasporic DNA is solidarity with the co-ethnic members in other countries which 

is especially fostered by language, religion, and culture that strengthens the belief in 

common fate and the transnational relation (Cohen 1997: 7-9).  

In sum, these nine strands presented, together with the basic features, form a diaspora. 

As mentioned earlier, not all strands are needed for a diaspora to emerge, since there are 

different forms of diasporas (religious, economic, cultural) where different characteristics 

are more pronounced than others. Generally, the strands must be understood collectively, 

and in interaction. Depending on the situation, they reinforce or weaken each other (ibid.: 

19). This distinction is further emphasized by Cohen’s typology of various diasporas 

(ibid.: 12-16):  

1. Victim diasporas: Formed by a devastating dispersal. Example: Jews. 

2. Labor diasporas: Originated from the formation of a defined group to work in 

another country. Example: Polish laborers in the US. 

3. Imperial diasporas: Formed by settlers sent abroad to consolidate power abroad. 

Example: British.  

4. Trade diasporas: Merchants who went abroad and formed networks with other 

merchants of similar ethnic background. Example: Chinese.  

5. Deterritorialized diasporas: A form of diaspora without a fixed territory or 

homeland. Example: religious diasporas, such as Muslims. 

6. Incipient diasporas: Groups that are likely to form a diaspora due to their behavior. 

Example: Post-1950 guestworkers in Germany. 
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There is a special tension between the diaspora, the home country, and the host 

country, which is at the heart of diaspora studies. Usually, the taken-for-granted 

assumption in this regard is that an orientation towards the homeland is crucial and 

essential for diasporic identities (Tölölyan 2019: 26). This assumption is based on the 

idea that members of a diaspora possess an intrinsic motivation to help and assist their 

homeland because of the cultural and ethnic component (Dickison 2019: 260). This is 

also where the difference between diasporas and ethnic communities lies. “All diasporics 

are ethnics, but all ethnics are not diasporic” (Tölölyan 2007: 652). Ethnic communities 

do not reach out to their homeland the way diasporas are assumed to do (ibid.: 649). As 

indicated in the previous chapter, homeland or home is described as a place where patterns 

of activity whose meaning is familiar to us are constituted. This means home and 

homeland are where our life and family are situated, sustained, and transmitted. Hence, 

social groups develop a collective identity through their homeland. Consequently, 

communities construct a shared identity through their connection to their homeland. 

Therefore, it can be asserted that a territory that evolved into a homeland represents not 

only the physical domain of a nation-state but also the very essence of a national identity. 

In this sense, the homeland becomes a place to care about and to belong to (Tölölyan 

2010: 35, 39). This idea is counteracted when thinking of diasporas residing in different 

countries but still staying in contact with their homeland. This is precisely what the 

concept of diaspora nationalism describes. Diaspora nationalism is defined as an 

ideological movement of ethnic groups living in another country for various voluntary or 

involuntary reasons while maintaining attitudes of loyalty and patriotism towards their 

home country. The national attachment entailed in this ideological movement is based on 

collective memory and the same culture or ethnie they share. The main aspects for holding 

the diaspora together are language, history, and religion, which also define the scope and 

nature of a diaspora. Earlier on it was religion, as has been demonstrated with the Jewish 

case, that tied the diaspora together. However, language, understood as the core of a 

native culture, is the most important aspect that represents the bond between home and 

diaspora. Diaspora nationalism can help to foster a sense of common nationhood which 

is why diaspora nationalism often leads to tensions between the diaspora and the host 

country (Landau 2001: 46, 48). On the one hand, members of diaspora communities might 

be mistreated as strangers. On the other hand, the ancestral homeland might not exist 

anymore the way it is imagined, because of political, social, or ideological reasons. These 

diaspora sentiments can then be used by governments to influence the homeland (Safran 
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1991: 91-93). From the perspective of the home country, the national government tries to 

reach out to ‘their’ diasporas and claim ownership over them. For nation-states, diasporas 

residing abroad can serve as a means to further their nation-building agendas and gain 

support for political projects tied to group identity (Faist 2010: 11). Simultaneously, the 

host country also attempts to govern the diasporas within its borders. Especially in times 

of conflict, the diaspora can either worsen or improve the situation. These policies are 

based on the premise that diasporas pose a challenge to the nation-state and potentially 

threaten security, under the assumption that people naturally belong to a specific nation-

state and are expected to feel and exhibit loyalty when residing abroad (Cohen, Fischer 

2019: 2-3). Diasporas play an important role in the process of nation-state building, and 

engagement with diaspora affairs has become an integral part of historical, geographical, 

and socio-political governance (Dickison 2019: 264). This is due to the diaspora’s 

profound connection between culture, land, and people, closely intertwined with powerful 

emotions of belonging, identity, and home (Cohen 1997: 193, 200). However, instead of 

assuming an straightforward identification with the homeland, it is of more importance 

and value to analyze the aspects with which diasporic identities align (Cohen, Fischer 

2019: 2).  
The revolution in mobility, transportation and communications is influencing diaspora nationalism in 
ways which cannot yet be gauged. Our generation has witnessed an international nomadism to wealthier 
postindustrial capitalist host countries. One result is the enlargement of existing diaspora communities 
and the creation of new ones. Various factors could conceivably influence the attachment to the original 
home. Many migrants can visit their home countries more cheaply and frequently than before. In many 
cases, they can listen to or watch programmes from their home countries in their native languages 
(Landau 2001: 49).  

 
As the concept of home and belonging becomes increasingly open for interpretation, 

including references to the place of origin, settlement, or connections to local, national, 

or transnational spaces, the digital realm has gained more prominence and significance in 

the lives of diasporic members (Cohen 1997: 192). On the one hand, the digital space 

serves a new imagined space where people can connect with like-minded people, giving 

minorities a voice and enabling diasporic communities to articulate their diasporic 

consciousness. On the other hand, it provides a space to maintain close ties to the 

homeland. Thus, digital diasporas are understood as virtual diasporic communities that 

share cultural and historical content from their home country online (Nedelcu 2019: 241, 

244).  
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2.3. Social Identity Theory 
 

The last subchapter of the theoretical framework introduces the Social Identity Theory 

(SIT) according to Michael A. Hogg to demonstrates the relation between rising 

nationalism and times of crises.  

SIT is a theory coming from the field of social psychology that analyzes the role of 

self-conception in group membership, group processes, and intergroup relations. It can 

be defined as a non-reductionist, interactionist theory that links individual cognition, 

social interaction, and societal processes. In focusing on groups, SIT claims that 

collective phenomena cannot be explained properly when only looking at isolated 

individual processes and interpersonal interaction (Hogg 2006: 111,115). According to 

Henri Tajfel, social identity is described as “the individual’s knowledge that he belongs 

to a certain social group together with some emotional and value significance to him of 

this group membership” (Tajfel 1972: 292, in Hogg 2006: 113). From a SIT perspective, 

a group is defined along people’s self-conception as group members. A group exists if 

there are at least three people who interpret themselves in terms of shared attributes that 

differentiate them collectively from others. The minimum of three people necessary to 

form a group is for several reasons: (1) a dyad is determined by interpersonal processes, 

(2) to infer group norms from the behavior of others, a third member is necessary, (3) 

many group processes, such as coalitions or majority social pressure cannot occur in a 

dyad (Hogg 2006: 116-117). The factor that forms individuals into a group is the group 

identification process of the members along common fate, shared goals, and interaction 

that makes a group more like-minded and cohesive (ibid: 117). In other words, group 

members have the same definition of who they are, what kind of attributes they have, and 

how they relate and differ from people who are not part of their group (out-group). This 

group membership constructs a ‘us’ versus ‘them’ (ibid.: 115). Here the process of social 

categorization is integral. From a SIT perspective, people represent a category or a group 

as a prototype – a set of attributes such as perceptions, attitudes, feelings, and behaviors 

– which relates to one another and captures similarities within the group and differences 

between other groups. In this sense, the prototype describes the categories that prescribe 

membership to a specific group. Individuals make use of social categories to make sense 

of their social context, meaning they investigate how well the social categories account 

for similarities and differences among people. This process goes hand in hand with 

stereotyping. People view members of their group as similar which produces feelings of 

conformity, trust, and solidarity within the in-group. If the social categories applied do 
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not fit accordingly, people make use of other accessible categorizations such as religion 

or political orientation (ibid.: 118, 119). Additionally, there are contextual norms that 

express the in-group similarities and in-group identity. Group norms also prescribe 

behavior. Thus, one feature of group life refers to the identification of a group whose 

norms prescribe a specific behavior. Therefore, groups can increase people’s motivation 

to exert effort on behalf of the group and its goals (ibid.: 124). People go through these 

processes because social identity is motivated by two aims, namely self-enhancement, 

and uncertainty reduction. Regarding self-enhancement, ethnocentrism comes into play 

because there is the internal belief that ‘we’ are better than ‘them’ which guides group 

behavior. Concerning uncertainty reduction, people usually strive to reduce subjective 

uncertainty about their social world; people like to know who they are, how to behave, 

who others are, and how they might behave (ibid.: 120). There are many things people 

can feel uncertain about: perceptions, beliefs, attitudes, values, relationships, career, 

future, or identity. The origins of uncertainty lie in self-reflection, interpersonal relations, 

group dynamics, or events that affect the wider society and global community (Hogg et 

al. 2013: 411). Speaking from a macro level, immigration, the economic crisis, regime 

collapses, and climate change all pose threats and therefore create future uncertainty for 

individuals (ibid.: 407). Thus, a crisis, here understood as an umbrella term that reflects 

a difficult situation or process, be it political, economic, environmental, or social with far-

reaching consequences that set the world into a state of collective disruption, is a source 

of uncertainty (Hornmoen, Backholm 2018: 3). To reduce uncertainty, social 

categorizations are very helpful since prototypes provide a certain description how people 

will and ought to behave (Hogg 2006: 120). In the same course, people seek out others 

who are like them to compare and consequently confirm their attitudes. “In this way, 

attitudinal uncertainty is associated with pressures toward uniformity and the 

development of mutual bonds of attraction among like-minded people that underpin the 

cohesiveness of social groups” (Hogg et al. 2013: 410). Thus, individuals strive for a 

balance between inclusion and sameness regarding the in-group and distinctiveness and 

uniqueness regarding the out-group (Hogg 2006: 121). The in-group in contemporary 

times often refers to the national identity. 
Most of us place a great expressive value in our mother language and believe that our personal identity 
is to a certain extent shaped by the culture prevailing where we were born and raised. We find a strong 
symbolic value in the landscape. We believe that sharing language and identity helps us to feel at home 
along with those with whom we share the social space. There is also a strong conviction that this cultural 
self-identification gives all of us powerful incentives to comply with the heavy burdens of participation 
that contemporary liberal democracies impose upon us (Camacho 2017: 430, emphasis in original).  
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As this quote indicates, nationalism imposes an ethical dimension to social identity 

because members of a national community share geography, history, culture, and self-

identification which strengthens group bonding. All these features allow the production 

of unique national social goods which are the basis of the right to political self-

determination (ibid.: 435). In times of uncertainty, or crises in more general terms, the 

typical national procedure is the following: “‘In order to protect or preserve X we may 

justifiably protect and cultivate national culture and self-identification with that culture.’ 

X typically represents economy, markets, productivity, security, trust, solidarity, political 

will, and/ or cultural distinctiveness” (ibid.: 432).  
In other words, individuals are predisposed to powerful identification with groups that could better 
reduce their anxiety. Therefore, people may demonstrate strong national identification as their state 
assumes the major responsibility to protect them during a crisis. This causes the rise of nationalism 
during a crisis (Su, Shen 2021: 171). 
 
In times of crises, the Internet and its social media platforms became the new medium 

where national identity as well as group bonding and social mobilization, understood as 

participating in social group actions, were expressed. Due to political events, such as 

Brexit, the election of Donald Trump, and the success of many far-right parties, theories 

claim that a new era of nationalism has started where digital media are seen as a crucial 

factor for its contribution (Mihelj, Jiménez-Martínez 2021: 332). Thus, a “digitally 

updated version of banal, everyday nationalism then provided a fertile environment for 

the apparent ‘resurgence’ of nationalism – or, more precisely, for the promotion and 

spreading of more visible and exclusive forms of nationalism” (ibid.). These social 

changes that were generated by the rise of online reality resulted in a new subfield in the 

study of nations and nationalism, namely digital nationalism (Ahmad 2022: 309). Digital 

nationalism can be defined as  
an ‘umbrella term […] encompassing all forms of everyday, user-generated, and elite-driven 
nationalism which use the Internet and social media to create, sustain and project specific ideas of the 
nation and/or intend to mobilize support for a specific vision of nationhood. Such definition of digital 
nationalism would by extension also entail the idea of digital national identity – self-identification with 
and a sense of belonging to the nation created, recreated and expressed online (ibid.: 310).  
 

Thus, the Internet and social media platforms like Facebook and Twitter offer their users 

to become producers and consumers of content and information at the same time. In this 

way, these platforms became an inevitable medium to create, express, and project ideas 

of nationalism and national identity to audiences across the globe without restrictions in 

geographical, territorial, and temporal terms. Stateless nations as well as diasporas see 

this as a new opportunity to counteract the dominant forms of nationalism while starting 

to express their national identities in their terms (ibid.: 314).  
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3. Literature Review 
 

The literature review aims to point out relevant literature regarding the topic of 

nationalism in times of crisis in focusing on the COVID-19 pandemic and the War in 

Ukraine. Moreover, the role of the Internet and social media in fostering nationalism in 

times of crisis will be addressed. In this sense, an overview of already existing literature 

and the way other authors dealt with these issues will be demonstrated in the following.  

There is the general assumption that crises lead to a resurgence of nationalism (Wang 

2021; see also Rantanen 2012; Fearon, Laitin 2000; Gibler et al. 2012; Lucassen, Lubbers 

2012). Since the end of WWII, a new extreme form of nationalism can be observed, called 

neo-nationalism. It functions as a countermovement to economic, political, and social 

transformations caused by globalization processes. The causal relationship between crisis 

and nationalism is based on the process of political and economic shocks which lead 

members of a nation-state to blame outsiders, take on self-protectionist actions, and 

develop nationalistic behavior. Recently in Europe, many countries observed a rise in 

nationalism due to the economic and the refugee crisis. With the COVID-19 pandemic, 

many believed that new fuel would be added to the debate of rising neo-nationalism 

(Wang 2021: 21-24). 

 Even though the interplay of pandemics or natural disasters and nationalism has so far 

received little attention in academic literature (Bieber 2022: 14), one can indeed find 

many studies dealing with the role of COVID-19 for nationalism. To start with, Florian 

Bieber analyzes in his article “Global nationalism in times of the COVID-19 pandemic” 

the impact of COVID-19 on global nationalism and whether exclusionary tendencies 

increased during this time (see also Bieber 2018, Bieber 2020). Additionally, he deals 

with the ideas of how the post-pandemic world will look like. There are assumptions that 

a global rise of nationalism might be a consequence of the pandemic and the way national 

governments reacted to this global health crisis. But as Bieber points out, the opposite 

could also be plausible. Since COVID-19 is a shared global experience, and the ‘enemy’ 

is not another nation-state but a virus that spreads globally, cross-national solidarity and 

cooperation might increase (Bieber 2022: 13). In Bieber’s opinion, nationalism is a 

construct that is deeply integrated into the global system and applied by most societies 

and therefore, he argues, the pandemic will not fundamentally change this. He also doubts 

that the pandemic will guide us into a new era of global solidarity or that global networks 

will be destroyed by the virus. However, the fear, the lockdown, and isolation are 

emotions and memories that will stick in people’s minds and, consequently, shape the 
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post-pandemic world. He argues that minorities and vulnerable groups are likely to suffer 

more and become targets of exclusion more easily. In terms of global nationalism, he 

believes that the consequences of the collective anxiety people went through, as well as 

the political and social outcome, will lead to a stronger form of exclusionary nationalism 

in the post-pandemic world (ibid.: 22). In connection therewith, Woods et al. discuss in 

their paper about COVID-19 and nationalism the potential impact and the role of COVID-

19 on nationalism in the post-pandemic world. For this, the article poses three main 

questions: (1) How should the relationship between nationalism and COVID-19 be 

understood, (2) will COVID-19 incite ethnic and nationalist conflict, and (3) will COVID-

19 reinforce or erode the nation-state in the long run? To answer these questions scholars 

of nationalism, Liah Greenfeld, Chris Hughes, Cynthia Miller-Idris, Robert Schertzer, 

and Eric Taylor Woods participated in a scholarly exchange and discussed these issues. 

Regarding the first question, scholars agree that ethnic nationalism should be seen as a 

key factor in shaping the governmental responses towards COVID-19. They claim that 

COVID-19 will shape nationalism while believing that the most probable impact of the 

pandemic on nationalism will be the amplification of existing ethnic and national gaps. 

This goes hand in hand with rising xenophobic and racist behavior. Regarding the second 

question, Greenfeld and Miller-Idriss hold the view that the pandemic will amplify ethnic 

nationalism and that COVID-19 has the potential to increase the persecution of 

minorities, especially in the Global South. Considering the last question, Greenfeld and 

Hughes agree that the pandemic will erode global institutions and strengthen the power 

of the nation-state. Miller-Idriss adds, that the pandemic will probably erode fragile states 

in the Global South. Woods and Schertzer, on the other hand, refer to the threats the 

pandemic might pose for nation-states in terms of neo-imperialism or neo-nationalism. 

All scholars, however, agree upon the fact that COVID-19 will probably not erode the 

fundamental idea of the nation-state as a global political system (Woods et al. 2020: 809-

810). Another relevant article concerning COVID-19 and nationalism is Zhongyuan 

Wang’s work on the effects of the pandemic on neo-nationalism. His findings tell us, that 

during COVID-19, new forms of nationalism could be observed, namely economic, 

medical, and everyday nationalism (Wang 2021: 25-31). By economic nationalism, Wang 

refers to closed borders and travel restrictions that influenced the economy and lead to 

hamster-buying attitudes. This led to political hierarchy between nations in the pursuance 

of national economic interests (Wang 2021: 28-29, see also Sols 2020). With medical 

nationalism, Wang means the hoarding, hijacking, and priority access to vaccines in many 
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European countries (Wang 2021: 26). Eilidh Beaton et al. refer in their study on crisis 

nationalism to vaccine nationalism as one form of crisis nationalism which fits Wang’s 

observation on medical nationalism. Crisis nationalism is, according to the author’s 

definition, understood as the government’s actions in prioritizing the interests of citizens 

during a global crisis while other countries might suffer from disproportionate 

distribution of, for instance, vaccines. Beaton et al. ask in this regard, whether such a 

behavior is justifiable and where the limits to this are. As a result, crisis nationalism 

cannot be supported in an unlimited manner and moral factors must be taken into 

consideration, since the duty to serve the basic needs of citizens does not allow the 

governments to neglect all responsibilities beyond their borders. “Global responsibilities 

are not extinguished simply because nations find themselves in a crisis” (Beaton et al. 

2021: 297). Coming to everyday nationalism, Wang defines this as the increase of 

xenophobia, racism, and discrimination against national and ethnic communities, 

particularly against Asian and Chinese people (Wang 2021: 30), as has also been 

mentioned by Bieber and Woods et al. (see Bieber 2022, Woods et al. 2020).  Related to 

this, Elias et al. explore the role of racism and xenophobia associated with COVID-19. In 

contextualizing racism under COVID-19, the authors argue that racism and xenophobia 

increased during COVID-19 against the backdrop of rising nationalism and populism that 

spread worldwide during the last two decades (Elias et al. 2021: 783). Especially 

ethnocultural racism was thriving during COVID-19, specifically against minorities, 

refugees, and people of Asian or Chinese background. The authors claim that racism and 

xenophobia are related to the COVID-19 pandemic in two fundamental ways: first, the 

contribution to an increased level of racist sentiments towards minority groups and, 

second, the environment of exclusionary nationalism, which is often interrelated to 

racism, in which the pandemic took place (ibid.: 785-786). In conclusion, exclusionary 

nationalism as well as economic inequalities during COVID-19 created conditions for the 

resurgence of xenophobia and racism. Moreover, they observe that this kind of racism 

usually takes place in digital space (ibid.: 789-790).  

Turning to literature regarding the role of nationalism for the War in Ukraine, so far, 

academics have not dealt too much with this issue. Usually, studies analyze the role of 

nationalism during the war in civic and ethnic terms of nationalism, which are 

contradictory. Olga Onuch, for example, investigates in her article whether Ukrainians 

are becoming more ethnically and linguistically Ukrainian with the Russian invasion. 

Based on the assumption that societies form collective identities motivated by the threat, 
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she asks how nationalism changes in the case of Ukraine after 8 years of war, several 

crises, and the current invasion. Her argument however is that in the face of the war, 

Ukrainians are not becoming more ethnically Ukrainian, but are increasingly identifying 

with pro-democratic and pro-European attitudes, which indicates a civic form of 

nationalism (Onuch 2022: 54). Marnie Howlett, as other example, focuses on everyday 

nationalism of Ukrainians in bomb shelters. She argues that the attachment to the 

Ukrainian nation has grown since Russia’s invasion. Her article asks how nationhood has 

been conveyed in Ukraine amidst Russia’s invasion and what the role of nationalism is in 

this context. Her study found out, that nationalism has been actively constructed as a 

response to Russia’s aggression. She concludes that everyday nationalism grew through 

the everyday practices of the people and that through the invasion, national symbols, 

especially music and art, were redefined, which needs further attention in the scholarly 

realm. Thus, national symbols are used by Ukrainians as one way to define, motivate, and 

support their nation against the Russian invasion (Howlett 2022: 64, 68). Another article 

is provided by Eleanor Knott. While studies usually analyze the war in terms of ethnic 

and civic nationalism, (see also Kuzio 2022), the approach of existential nationalism is 

interesting and crucial since it demonstrates Ukraine fight for its existence as well as 

Russia’s fight of a version of Ukraine’s existence. Thus, this perspective helps to gain a 

proper understanding of both side’s intentions in the war. According to Knott, existential 

nationalism functions as a dyad: Ukraine is fighting for its existence, while Russia is 

fighting against Ukraine’s right to exist. Russia’s motivation is existential in the sense 

that it holds claims over Ukraine. These claims are cultural and national in nature but. 

extend the limits and transform into territorial and political ones, concerning Ukraine’s 

right to self-determination. This is seen by Russia as conflictual for itself because 

Ukraine’s existential motivations could result in an existential reconfiguration of its 

national imaginary, by imagining itself politically and culturally separate from Russia 

(Knott 2022: 46-47).  

Regarding literature on the issue of nationalism online, one major contribution is 

provided by Christian Fuchs who deals extensively with this in his book “Nationalism on 

the Internet: Critical Theory and Ideology in the Age of Social Media and Fake News”. 

He observes that nationalism is more frequently communicated via social media 

platforms like Facebook, Twitter, or YouTube. Therefore, the main questions his books 

poses are what is nationalism, and what is the role of social media in the communication 

of nationalist ideology? In providing a Marxist theory on nationalism, Fuchs presents two 
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case studies in analyzing the German and Austrian federal elections and their social media 

communication in 2017 (Fuchs 2020. 5-6). He claims that nationalism today is often 

defined in cultural terms. Social media platforms became a new sphere of political 

communication where these differences are talked about and presented (ibid.: 9,12). An 

additional significant work in this regard is the edited volume by Harald Hornmoen and 

Klas Backholm who discuss social media use in times of crises and risks. Since social 

media platforms are tools that connect people no matter their geographical location, the 

element of connectivity turns out to be very helpful for crisis management teams since 

they can engage with people who are affected by a crisis and simultaneously can get in 

touch with the public. Consequently, crisis management teams can listen and respond to 

concerns and provide direct support for those in crisis areas (Hornmoen, Backholm 2018: 

3). Through empirical studies based on the RESCUE project (Researching Social Media 

and Collaborative Software Use in Emergency Situations) and theoretical background, 

this book aims to improve the understanding of social media usage in risk and crises. It 

provides input on how social media can be a useful tool for different communicators in 

crisis situations. The terrorist attacks in Norway from 2011, the European floods in 

Austria in 2013, and the spread of Ebola in West Africa in 2014 function as examples.  

The social media platforms used for the analysis are Twitter and Facebook (ibid.: 1-2).  

As this literature review shows, a lot of literature regarding the relationship between 

nationalism and crisis is available. Especially regarding COVID-19, scholars investigated 

a lot about the impact of COVID-19 on rising nationalism, racism, and xenophobia. 

Moreover, scholars are concerned with how the post-pandemic world will look like under 

consideration of assumed rising nationalistic tendencies. In case of the War in Ukraine, 

the literature review is not so extensive also because of its recentness. Nevertheless, 

nationalism plays an important role as has been demonstrated by the articles presented. 

Concerning the dimension of social media, existing literature includes works that 

specifically address the influence of social media within particular crises, as well as 

broader literature that examines the intersection of social media, nationalism and crisis 

dynamics. In this sense, this thesis aims to contribute to the already existing literature in 

adding the diasporic perspective to create a comprehensive and profound work.  
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4. Poland 
 

4.1. Polish Nationalism 
 

This chapter explores the historical context of Poland and examines the distinctions 

between Western and Eastern perspectives on nationalism as a means to comprehend 

Polish nationalism.  

Nationalism is a very broad concept that entails various forms such as political, 

economic, cultural, or religious nationalism. Besides these, one can distinguish between 

a Western and Eastern understanding of the nation, nationalism, and nation-state building. 

The Western concept of the nation holds particular significance, primarily for France, and 

for several other European nations, including Great Britain. The philosophy of 

Enlightenment and the political discourse of the French Revolution played a crucial role 

in associating the concept of the nation with the idea of popular sovereignty and the 

general will. It bases the connection of the national community on the commitment to the 

nation, on a democratically founded community of interest. This interpretation solidified 

itself the French Revolution, thus France with its republican model functions as ideal type 

in this regard (Lüsebrink 2009: 3-5, 10-11). The Western understanding of nationalism is 

therefore based on a skeletal framework of the territorial state, being political, social, or 

territorial nationalism, whereas Eastern nationalism is rather ethnic-oriented and thus 

based on culture, as already outlined in Chapter 2.1. This, consequently, has an impact on 

the definition of the nation-state itself. Whereas the boundaries of the nation and the state 

are equated in the Western understanding, the Eastern perspective sees the nation-state 

rather as a national state. In other words, it assumes that the ethnic nation and the political 

boundaries of the state are the same (Latawski 1995: 5-9). When the modern nation-state 

arose in the Western countries of Europe in the 18th century, East-Central Europe 

(referring to the following countries: Czech Republic, Croatia, Hungary, Poland, 

Romania, Serbia, Slovakia, and Slovenia) was still consisting of pre-modern empires, 

characterized as multinational, multireligious, and multicultural political systems. 

Nevertheless, the idea of a nation-state also influenced the Eastern countries. Whereas in 

Western Europe, the formation went from a state to a language to a nation community, in 

East-Central Europe it proceeded from language to nation to state community 

(Zenderowski 2018: 137-138). The nation in East-Central European countries was usually 

created around pre-existing core ethnies which set the basis, as was the case in Poland or 

Hungary. Their symbols, myths, and traditions provided the national states with their 
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public culture, laws, and customs (Smith 2009: 44). Language played a special role in the 

definition of East-Central European nation-states since it demonstrated the central 

element of the nation formation process. Therefore, it was very important for East-Central 

European nations that all their members speak the same language, are monolingual and 

permanently reside in their own nation-state to uphold these demands (Kamusella 2018: 

144-145). Hence, the nations were predominantly defined in ethnocultural/ 

ethnolinguistic terms. Another important dimension that influenced Eastern nation-

building was religion. While East-Central European territories lacked national state 

institutions, the church was the responsible instance creating integration of one ethnie and 

organizing social life. During communism, the church became a private oasis of national 

discourse where it was possible to manifest national identity and regain lost sovereignty. 

Churches still play a significant role in preserving and strengthening national identities 

of ethnic minorities. Particularly in East-Central Europe, its significance is heightened as 

it pertains not only to religious faith but also to the belief in unity and integrity of an 

ethnic community (Zenderowski 2018: 140). Additionally, East-Central European 

nations are often characterized by a retrospective mentality, meaning that these nations 

live on memories and the past coming from the traumatizing incidents that they 

experienced. Radosław Zenderowski calls this phenomenon “the traumatic fear of 

physical extermination” (ibid.: 142; emphasis in original) which emerged through fast 

depopulation due to mass emigration and the merge of neighboring or even more distant 

ethnies. Especially in the 19th century, these processes occurred in the case of Slovenians, 

Poles, Czechs, Ukrainians, Slovaks, Serbs, Romanians, and Lithuanians (ibid.). In other 

words, 
[b]ecause the East Central European nations have lacked separate state for most of the modern period, 
nationalism in the region has drawn on a variety of sources of inspiration: religion, language, history, 
race and – last but not least – dislike of the oppressor. Therefore a highly polarized nationalism that 
separates the good patriotism of ‘us’ from the bad nationalism of ‘them’ is characteristic to East Central 
Europe (Roszkowski 1995: 15).  

 
In the case of Poland, a turbulent history of a series of foreign occupation, partition, 

shifting borders, and periods of statelessness shaped its definition of nationalism. 

Thinking back to the 15th and 16th centuries, the Polish-Lithuanian Commonwealth 

covered a huge territory, compared to the Habsburg Empire for example. The first half of 

the 16th century was called ‘the golden age’ since it was characterized by a stable foreign 

policy, religious tolerance, internal stability, and social integration, although it possessed 

immense heterogeneity (Augustynowicz 2014: 47). In the 18th century, two contradictory 

movements could be observed, namely the descent of the Polish-Lithuanian 
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Commonwealth and the Ottoman Empire and the ascent of the Hohenzollerns in 

Brandenburg-Prussia and the Russian Empire. From 1772 until 1795 the Polish-

Lithuanian Commonwealth went through a series of invasions with three partitions, where 

parts of the Commonwealth were given to Russia, Prussia, and Austria, which finally led 

to its dissolution (ibid.: 56-57). Afterwards, a long period of statelessness followed. In 

1918 the Second Republic was established. However, Polish independence only lasted 

until the WWII, when Germany and the Soviet Union invaded Poland. In 1945, then, 

East-Central Europe was rearranged again, the Communist People’s Republic was 

established, and Poland became an ethnically homogenous Soviet satellite state (Kania- 

Lundholm 2012: 83). The Eastern part of Poland was allocated to the Soviet Union while 

the Western part of Poland was extended by Silesia and Pomerania. East Germany 

became therefore ‘polonized’ (Augustynowicz 2014: 84).  By the end of the 1990s, the 

Third Republic was established, and Poland became a modern nation-state transitioning 

from a one-party-based system towards parliamentary democracy. In 1999, Poland 

became a member of NATO and in 2004 a member of the European Union (Kania-

Lundholm 2012: 83). Thus, Poland’s scope and territory underwent profound changes 

which had a major impact on Polish nationhood and the development of Polish 

nationalism. According to its history, a shift from civic territorial to the ethnic model, 

back to a civic approach towards nationalism can be observed which will be elaborated 

in the following. 

From 1569 until 1795, nationalism seen as loyalty to the national will was the 

dominant form. Nationalism was defined in civic terms since the nation was a territorially 

bounded community, regardless of ethnic or religious background, with a collective 

sovereign will (ibid.: 85). In the period of invasions and partitions (1795-1918), the 

political vision of the nation in civic terms was no longer possible to sustain because of 

the state’s dissolution which, in consequence, led to the re-imagination of the relationship 

between the state and the nation. Therefore, the definition of nationalism started to 

transform into an ethnolinguistic and cultural one. Thus, nationalism was associated with 

the national idea which was oriented along shared heritage, culture, and language (ibid.: 

86). The significant role of religion was inserted, further strengthened by the conviction 

that Poland had a unique and divine mission in Europe, often described as the ‘Christ 

among the nations’ (ibid.: 87). This perception was notably fostered during the 

Romanticism era in the 19th century. Romanticism  
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proclaimed the postulate of treating societies as being of specific and exceptional character because of 
their particular histories, and (…), [it] believed in equivalence of individual cultures, with their 
traditions, religions, myths and symbols (Królikowska 2018: 443).  

 
Especially in Polish Romanticism, poetry had primacy over reality, so poets played a 

crucial role in shaping Polish national consciousness (ibid.: 454). Thus, religious worship 

created an essential space for Poles to affirm their sense of community. The belief set the 

structure of a narrative for the Poles to deal with their situation under the partitions and 

was simultaneously used as a framework for interpreting their entire history. Poles made 

the conviction of them being ‘the spiritual leaders of mankind and the sacred instrument 

of universal salvation’ (Walicki 1990: 30-31, in: Zubrzycki 2011: 28) their core narrative. 

In this regard, Catholicism is a pivotal element that creates the Polish national myth upon 

which the national identity is based (Kania-Lundholm 2012: 91).  
National mythology is based on a specific telling history, one that overemphasizes some aspects of the 
past while glossing over or ignoring others, weaves various historical threads into a coherent fabric, 
and blend historical facts with more or less accurate interpretation of those facts (Zubrzycki 2011: 25).  

 
In this manner, a collective can lay the foundation for its existence, its structure and its 

conviction based on such myths. Typically, these national myths are durable over a long 

time, shaping national identity and perceptions of the present, often reproduced through 

specific historical events (ibid.: 22,25).  

In 1918, the Second Republic was established which also redefined the notion of 

nationalism into the idea of serving the objective national interest of the Polish state 

(Kania-Lundholm 2012: 89). In this sense, the Polish nation was reconceptualized as a 

community of culture, language and religion that is united by the same interests. 

Polishness was still defined by the combination of ethnicity and religion, however, more 

accurate. The prior romantic perspective was now criticized and could not be sustained 

after the defeat in 1864. A positivist perspective was applied which referred to economic 

and cultural self-improvement (ibid.: 88). The new category ‘Polak-Katolik’ (ibid.: 89; 

emphasis in original) became the leitmotif for the Polish national identity, hence the 

ethnic-religious definition of nationalism became politicized (ibid.: 92). In this regard, 

the importance of delineation between ‘us’ and ‘the other’ for East-Central European 

countries worked primarily along this ethno-religious line (ibid.). Roman Dmwoski, who 

can be seen as the founder of this kind of Polish modern nationalism in seeing the Polish 

nation as an ethnically Polish, unitary state, emphasized that being Polish also meant from 

now on to share the same goals and interests of other compatriots in terms of allegiance 

to the same Fatherland. In this sense, he combines two guiding themes within the 

definition of nationalism, namely the biological and romantic components (Ciunajcis 
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2018: 163). National interests and national well-being were then of greater value than the 

private ones (Kania-Lundholm 2012: 89). The nation became consequently the only 

“shelter for the individual, the carrier of the tradition, the factor unifying the state, and, 

more significantly, it was also an ‘axis of the history’ and represents the entire history” 

(Ciunajcis 2018: 164).  

In sum, the definition of Polish nationalism was greatly influenced by its geopolitical 

situation. As has been demonstrated so far, three types of nationalism could be observed, 

as the figure below illustrates. To remind, as explained in Chapter 2.1, patriotism usually 

refers to loyalty to the state whereas nationalism is understood as loyalty to the nation or 

the people. In an Eastern European understanding patriotism and nationalism are 

understood as the same since there are no clear boundaries between nation and state. 

 

 
Figure 1: Kania-Lundholm 2012: 90.  

 

After WWII, Poland found itself in a tense situation between conflicting discourses on 

nationalism coming from the Church and the Communist party-state. Whereas the Church 

claimed to stick to the ethno-cultural approach, the Communist party-state argued for a 

civic one according to the socialist model. However, the Church gained control since it 

largely shaped the Polish narrative around Poland’s suffering and martyrdom. Another 

advantage for the Church in this scenario was the election of Pope John Paul II in 1978 

which led to the reproduction of the Catholic narrative on Polish history and national 

mythology (Kania-Lundholm 2012: 92-95). With his election and his proclamation that 

one cannot understand Polish history without Christ, the Pope served as an unofficial 

ambassador who represented his country abroad. In this way, he could be regarded as an 
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‘icon of collective Polish identity and as long as he lived, this identity would manifest 

itself mainly through religious rituals’ (Marody, Mandes 2005: 62, in: Kania-Lundholm 

2012: 96). Thus, “the Polish Pope has symbolized close ties between the ethnocultural 

idea of the nation and Catholicism” (Kania-Lundholm 2012: 97; emphasis in original). In 

this way, he functioned as a political actor of the Polish civil society and revitalized the 

ethnic narrative, which lead to the often taken-for-granted assumption that Poland is 

‘naturally’ linked to Catholicism (ibid.: 90,98). Another influential aspect was the concept 

of isomorphism of language. In the wake of the Holocaust, Poland fulfilled the 

requirements for isomorphism and, therefore, reached ethnolinguistic homogeneity 

(Kamusella 2018: 147, 149).  

After the collapse of the communist regime, the Third Republic was established in 

1989 which brought many changes with it. On a political level, the system changed from 

a totalitarian regime to a democracy. On an economic level, the implementation of the 

free-market economy occurred, and on a societal level, changes from a dual to a pluralist 

system took place (Kania-Lundholm 2012: 99). During this era, Poland found itself 

aligning with the Second Republic and its interpretation of nationalism. Consequently, 

questions arose regarding concerning the meaning of Polishness, national identity and 

patriotism, as there was no external ‘other’ against which the nation and the Church could 

unite. Poland faced a choice: either it aligns to the traditional perspective rooted in 

Catholicism or lean towards the Western orientation, thus defining itself as a secular 

nation-state in civic terms. Additionally, the definition of the nation-state itself changed 

to a political and administrative unit. The transformation into a modern nation-state 

impacted the discourse as well. The Church with its understanding of nationalism tied to 

a stateless nation striving for independence, clashed with the communist approach, which 

embraced the new understanding of a nation-state (ibid.). Consequently, a conflict 

between the ‘traditionalists’ and ‘open Catholics’ emerged, differing primarily in their 

views regarding the political role of the Church. While the Church’s influence diminished 

during this period as various discourses sought to counterbalance its dominance, the 

ethno-religious narrative remains present, with Catholicism continuing to hold a 

significant role in Polish nationalism (ibid.: 100-101). When Poland joined the European 

Union in 2004, the debate about national identity and Polish patriotism gained new 

popularity since culture was still the predominant factor along which Poland defined itself 

(ibid.: 109-111). At the heart of the discourse lies the uncertainty about how to imagine 
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Poland as a modern nation-state and how to handle the processes of national re-definition 

(ibid.: 116).  
The central ideas, which in Poland imply the concept of “nation”, indicate the special, familiar, resistant 
to change and often prone to self-defense feelings against foreign groups of people. These fundamental 
features were not radically changed during the communist period or after the turning point of the year 
1989 (Ciunajcis 2018: 169).  
 
Taking a look at more recent times, the death of Poland’s former President Lech 

Kaczyński on the 10th  of April in 2010 shaped the narrative immensely towards the 

stereotypical image of Poland as suffering by its former oppressor Russia. On his way to 

the commemoration of thousands of Polish officers who were murdered in 1940 by the 

Soviet NKVD (People’s Commissariat for Internal Affairs), his plane was crushed in 

Western Russia and 96 people died. Immediately, the media related this event to Katyń, 

which serves as a symbol for the martyrdom Poland went through in WWII and referred 

to the plane crash as the ‘Second Katyń’ (Zubrzycki 2011: 45-46). Furthermore, 

tendencies towards neo-nationalism could be observed in Europe recently, as in Poland. 

Since 2015, Poland is governed by a coalition of right-wing parties headed by the political 

party PiS (Prawo i Sprawiedliwość) which is known for operating in a neo-nationalistic 

manner (Grzebyk 2021: 115). Neo-nationalism entails the desire to stop the 

transnationalization of European societies in arguing against globalization and 

technological processes that foster the dissolution of nation-states (ibid.: 117). Especially 

during the refugee crisis in 2015 neo-nationalist tendencies in Poland were present. 

Concerning the issue of relocation of refugees within Europe, Poland, among other 

countries, voted against it due to the perceived threat of multiculturalism towards the 

homogenous Polish national state. In this sense, homogeneity was a reason for not 

accepting foreigners because of their cultural differences in values, history, and religion 

in particular (ibid.: 122-123). This attitude cannot be confirmed towards other nations 

such as Ukraine, where Poland has become the home for many Ukrainians after the 

annexation of Crimea in 2014 (ibid.: 124) and as will be demonstrated later, with the War 

in Ukraine 2022.  

In sum, the Polish national identity is permanently under construction and influenced 

by historical events and recent political events that shape its national understanding as 

has been demonstrated throughout this chapter. One of the arenas where these debates are 

heavily discussed and negotiated by the public is the digital one. But before diving into 

the digital arena, first, the Polish diaspora in Germany and the United Kingdom as well 

as the COVID-19 pandemic and the War in Ukraine will be examined to get a 

comprehensive understanding of all important components upon which the thesis is built.  
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4.2. The Polish Diaspora 
 

4.2.1. Polonia 
 

The unit of analysis taken for this research is the Polish diaspora. Besides the fact of 

my relation to and interest in this country as an under-researched unit, Poland is an 

interesting case due to its history and its geopolitical location which, historically and 

recently is important. Mobility has always been part of Poland’s history. Even until 2017, 

the emigration rate of Poles was always higher than the immigration rate which makes 

Poland one of the five countries with the biggest minority abroad (Statista 2023d). Its 

diaspora has about 20 million members (Dziedziczak 2022). The term ‘Polonia’ describes 

the Polish diaspora abroad. Originally it refers to the Polish settlement in the US in the 

19th century and described people of the rural and working class. However, after Poland’s 

independence in 1918, the term gained popularity and the state realized the potential of 

its co-ethnics living abroad and established a diaspora policy (Garapich 2016: 275). The 

diaspora policy implies that  
maintaining and developing multifaceted relationships between the home country and the diaspora shall 
be the responsibility of the entire nation and shall be pursued by the state administration, non-
governmental organisations as well as members of migrants’ family members and professional and 
other communities (Council of Ministers 1991 in: Nowosielski, Nowak 2022: 113, emphasis in original)  
 

In 2002, the Polish government implemented a “Polish Diaspora and Poles Abroad Day”, 

typically celebrated on the 2nd of May, which acknowledges the achievements of Poles 

abroad in contributing to Poland’s independence, their loyalty to their Polish identity, and 

their support for their homeland in times of need (Polish Government 2019). 

Respectively, the Polish diaspora has three tasks abroad, including protecting the welfare 

of Poland, forming a pro-Polish lobby, and passing on Polishness to the next generation 

(Dziedziczak 2022). Polonia is thus constructed as a sort of second Poland, a recreation 

of the home that enables Polish diasporic people to return, at least spiritually in the form 

of memories. It functions as a sort of help for Polish diasporic people to find their home 

and sense of belonging abroad while maintaining their national identity (Garapich 2016: 

278). The concept of Polonia is interesting not only due to its state-centric and national 

assumptions but also due to its temporal and spatial meanings. Since WWII the Polish 

Government sees Polonia as an extension of its interests (ibid.: 279). Poland constructs 

migration as a moral issue, which is why Polonia functions as a symbol that reintegrates 

the seemingly lost and unsafe diasporic co-nationals abroad. This is connected to Poland’s 

history of partitions, loss, deportation, and suffering, as described in Chapter 4.1. The 

history of the Polish diaspora has been marked by the challenge of accepting on the one 
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hand, that Polish existence is tied to the sacred territory while showing loyalty to their 

homeland, on the other hand. In consequence, adopts these issues and builds a symbol of 

return around them (ibid.). With globalization processes, the Polish diaspora became part 

of a global civil society due to scientific and technological progress, international legal 

solutions, and education which aims at awakening awareness of civil changes and 

attitudes of tolerance towards different cultures. Interestingly, what could be observed is 

the contradiction between, on the one hand, the characteristics that move away from 

identification with Polishness in favor of dominant trends of demographic changes in the 

given country of settlement and, on the other hand, the desire to preserve one’s national 

and ethnic distinctiveness as a sign of diversification in the country of settlement 

(Chodubski 2014: 7) Andrzej Chodubski presents various categories on how the Polish 

diasporic identity can be defined (ibid.: 7-8): 

a) Typically Polish: Maintenance of institutional contact with Polish communities 

and use the Polish language in everyday life.  

b) Bi-directional: Identification with Poland but no separateness is revealed at their 

place of work or residence. These people usually experienced a high degree of 

integration.  

c) Identification with the country of settlement: Adoption of cultural elements from 

the host country. This is particularly characteristic for those who lived in the 

diaspora for several generations.  

d) Two-way identification: Polishness is treated as a private sphere. Typical for this 

category are educated people who are well integrated in their country of 

settlement.  

e) Syncretic: Change of national identity according to the place one resides with 

adaptation to new cultural situations. This refers mostly to border-regions where 

several languages are spoken.  

 

Accordingly, this categorization will be used to classify the Polish diaspora in the UK 

and Germany. The following two subchapters specifically refer to the Polish diasporas in 

the respective countries in describing the historical background, motives for Poles to 

migrate, characteristics regarding the Polish diaspora and the diasporic identities. In this 

way, the difference between both diasporas will be shown.  
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4.2.2. United Kingdom 
 

The history of Polish migration to the UK has a long tradition dating back to the 16th 

century when Polish protestants arrived in England to study religious doctrines. 

Subsequent waves of migration occurred during Poland’s partition period, especially in 

the wake of the uprisings in 1830 and 1863 (Makosa 2018: 138). Political migration from 

Poland to the UK characterized much of the 19th century and presented the first migration 

wave (Trevena 2009: 2). The interwar period saw another phase of migration, although 

the number of Poles who migrated during this time was relatively modest compared to 

the following wave connected to WWII. With the German invasion of Poland in 1939, 

London became the seat of the Polish Government-in-Exile which significantly impacted 

Polish migration flows. In this regard, the connection between diaspora and exile becomes 

evident. To illustrate, in 1940 there were 30,000 Polish soldiers and 3,000 civilians, 

whereas by 1945 approximately 95.000 Poles, half of whom were soldiers, were living in 

the UK (Makosa 2018: 138). With that, the British government took favorable steps 

towards the Polish settlement such as the permission for Polish soldiers to remain in the 

country or the transport of displaced people to labor camps. Further, the Polish 

Resettlement Act from 1947 offered British citizenship to displaced Polish troops on 

British territory that were fighting against Nazi Germany (Trevena 2009: 3). With the fall 

of communism in Poland in 1989, another migration wave took place due to the freedom 

of travel. Especially with the abolishment of visas for Poles in 1992, migration flourished. 

In general, the 20th century migration phase was characterized by permanent migration 

mainly because of political and economic reasons (Makosa 2018: 139). With Poland’s 

accession to the European Union on 1st of May in 2004, many Poles migrated to the UK 

because the UK, as one of the three ‘old EU countries’ besides Ireland and Sweden, fully 

opened its labor market to nationals of the new EU countries (Poland, Cyprus, Czech 

Republic, Estonia, Hungary, Latvia, Lithuania, Malta, Slovenia, and Slovakia) (Trevena 

2009: 6). Poles from this time onwards, were the fastest growing community among 

migrant populations in the UK and by the end of 2007, the Polish diaspora became the 

single largest foreign national group residing in the UK. In total, in 2005 it was estimated 

that around 340,000 Poles were living legally in the UK, with approximate calculations 

of 580.000 in 2006. Even though from the second half of 2007 a slowdown in migration 

numbers as well as increasing numbers in return migration to Poland can be observed 

(ibid.: 7, 8), in 2011 158.300 people from Poland were living in London only (Makosa 

2018: 140). With, the exit of the UK from the European Union, which came into force on 
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1st of January 2021 the number of Polish migrants in the UK decreased.  For the 900.000 

Polish nationals living in the UK in 2019 (Statista 2023b) the Brexit referendum meant a 

lot of uncertainty and challenges for their future. Especially in the areas of education, 

healthcare, and standard of life, many Poles expressed concerns (Czubińska et al. 2018: 

90,101). Consequently, the number of Polish nationals residing in the UK in 2020 

decreased to 815,000, being even less in 2021, namely 696,000 (Statista 2023b). 

Nevertheless, Polish migration to the UK can be regarded as one of the most crucial flows 

in social and economic terms to shape the UK until today in contributing largely to the 

UK’s composition, scale, and characteristics of immigration (Trevena 2009: 7).  

Coming to the motives for migrating, most migration waves were a response to 

economic and demographic factors. First, the possibility of working freely in another 

country was in general perceived as positive in Poland (Okólski, Salt 2014: 14). Second, 

financial reasons were of major importance since the lack of opportunities in Poland as 

well as the desire for personal and professional development were considered as key 

factors. Hence, discrepancies in earning levels were often the primary reason to migrate 

(ibid.: 15). So was, for instance, the unemployment level in the UK in 2004 at 4.8 percent 

while in Poland at the same time 19.5 percent. This is related to the UK’s labor market, 

which is about twice as big compared to the Polish one. Third, the UK was in comparison 

to Poland wealthier, visible when considering institutions, public health care or social 

security. Consequently, life in the UK was perceived as better and of higher quality. This 

sentiment was reinforced by successful story telling of relatives who already migrated 

(ibid.:16-18). Fourth, the Polish network already established in the UK due to pre-

accession migration helped Polish people to get information about employment 

opportunities, living conditions, and the diasporic network, which fostered migration. 

This was supported by the media which portrayed life in the UK as valuable. For instance, 

the TV drama series Londyńczycy (The Londoners) illustrates life in London as colorful 

and manageable for all, independent of social status and background. With media 

influence, Britain and London specifically became well known to Poles (ibid.: 18). 

Another reason, especially for young people is education. As familiarity with the English 

language grew over time, British universities and colleges gained attractiveness. In 

general, British universities were highly regarded and provided well- developed 

admission procedures for international students (ibid.: 17). Furthermore, love is 

mentioned as another reason for migrating (Makosa 2018: 141). Additionally, the 

improvement and expansion in transport and communication, including cheap airlines 
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connecting both countries made it easier to travel back and forth (Okólski, Salt 2014: 17). 

In other words, the migration from Poland to the UK can be described as ‘right people, 

right place and right circumstances’ for both countries (ibid.: 1). 

Due to the motives just presented, Polish migrants can in general be characterized as 

relatively young; the majority is between 18 and 34 years old. The male-female ratio is 

56:44, so slightly more men migrate. Migrants are predominantly single, relatively well-

educated, also in terms of English skills, hard-working, motivated, and capable (Trevena 

2009: 11-14). Their economic activity in employment is very high, being 81.4 percent 

(Okólski, Salt 2014: 12). However, most of them are employed in low-skilled jobs, such 

as in hospitality, catering, agriculture, manufacturing or food, fish, or meat processing 

sector. In terms of housing, Polish migrants often live in privately rented accommodations 

which are overcrowded and characterized by poor physical conditions (Trevena 2009: 15-

18). According to Pawel Makosa, one can cluster Polish migrants into four categories: 

storks, hamsters, searchers, and stayers (Makosa 2018: 143). By storks (20%) he refers 

to seasonal migrants who stay for two to six months to maximize their profits. With 

hamsters (16%), Makosa means people from Poland who arrived in the UK to accumulate 

capital they wish to invest in Poland at some point. These people usually stay for a longer 

period, working in low-paid industries, on construction sides, in agriculture or 

gastronomy. Searchers, on the other hand, are the biggest group among Polish migrants 

in the UK with 42 percent. This group is characterized by their willingness to work either 

in Poland, the UK, or another country in the European Union. The last category, stayers 

(22%), intends to stay permanently with the option to return to Poland to retire (ibid.). In 

other words, Polish migrants coming to the UK, especially from the post-accession period 

are 
a young, sex-balanced cohort, engaging in family formation. [They are] well educated, with good 
English language capabilities. [They] mainly [make] use of the private rented housing sector, but with 
one in seven already in some form of ownership. Over 80 per cent are in employment, with a substantial 
number in self-employment. Industry and occupation distributions show a wide penetration of the UK 
economy, although still with a tendency to occupy relatively lower skilled jobs (Okólski, Salt 2014: 13).  

 
But another group of Polish migrants is more frequently visible in the UK, educational 

migrants. In general, the UK is one of the countries receiving most educational migrants 

from Europe, and the second most popular from the international perspective. Educational 

migrants usually come from big cities in Poland, such as Warsaw, are from wealthy and 

highly educated families, and often use the migration chains that were already established 

by economic migrants (Andrejuk 2011: 292-294).  
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According to the categorization of diasporas presented in Chapter 2.2., the Polish 

diaspora can be broadly classified as a traditional labor diaspora. However, more nuanced 

distinctions can be drawn. The category ‘incipient diaspora’ is also applicable, 

particularly in the period following Poland’s accession to the EU. Additionally, ‘victim 

diaspora’ is applicable when looking at earlier times, as many Poles sought refuge in the 

Polish exile community located in the UK.  

After describing the historical background, motives, and characteristics of Poles 

migrating to the UK, the following paragraph deals with the Polish diasporic identity in 

the UK. As has been demonstrated in Chapter 4.2.1 one of the contradictions faced by 

Polish diasporic people is the active engagement in Polish organizations and life, on the 

one hand, while being integrated with the local community on the other hand (Makosa 

2018: 139). Being part of a diaspora can mean that diasporic individuals have more than 

one nationality they refer to and belong to. This is due to the influences that migrants 

experience and which shape their identity. Indeed, accommodation as well as 

neighborhood has a huge influence on whom migrants socialize with. Polish post-

accession migrants often live in larger neighborhoods where a lot of their compatriots or 

other migrants live, which limits their contact with British people. Especially Polish 

migrants working in rural areas have little contact with the British. Besides this, the 

language barrier and cultural differences are other reasons why Polish people rather stay 

with their co-nationals (Trevena 2009: 20- 21). There are many factors, such as Polish 

music, art, literature, science, or food that support the culture of the country of origin.  

Especially through language, with the establishment of Polish Language Saturday 

Schools in the 1990s, customs, traditions, and history remain and were passed on to the 

next generation (Makosa 2018: 144). This leads to the fact, that the majority 

communicates only in Polish within their families or social environment. Another aspect 

connected to Polishness is religion. The Church is the most important patriotic institution 

which maintains the Polish identity in Polish diasporas. Hence, the church promotes 

national symbols, and religious emblems and gives the Fatherland a high status which is 

usually combined with Polish patriotism (Chodubski 2014: 10-11). Additionally, Polish 

cultural centers play a crucial role in cultivating historic memory and promoting Polish 

culture. In the UK, there are several examples of Polish cultural centers, such as the Polish 

Cultural and Social Center (POSK), the Polish Cultural Institute, the Federation of Poles 

in Great Britain, and the Polish Educational Society, just to mention a few (Makosa 2018: 

139). The cultural centers are often the place where the Polonia expresses itself the most. 
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Whereas the Polonia was quite strong in the past, the notion of Polonia among second 

and third-generation Poles in the UK is not so much contested. Usually, these institutions 

have an image of being very conservative and traditional, which is why younger 

generations cannot identify with the traditional cultural centers (Garapich 2016: 293). 

Furthermore, modern technical devices such as television, smartphones, and the Internet 

foster the relationship between the diaspora to Poland. Nowadays, it is possible to watch 

Polish television and read Polish websites or newspapers. Besides, the Internet can be 

used to stay in permanent contact with relatives in Poland. In this way, the national 

identity is trying to be kept in the following areas of life: employment, housing, social 

relations, health, and education (Makosa 2018: 144). 

 In sum, the expression of a Polish diasporic identity depends on the generation, the 

mindset connected to the generation as well as the motive of migration. In terms of Polish 

economic migrants, it can be argued that contact with British people is rather limited. 

Polishness belongs to a private sphere while the focus lies on work. Thus, the Polish 

diasporic identity of economic migrants can be described as type a) typical Polish. For 

second and third-generation attitudes of biculturalism (type b) can be observed (see 4.2.1). 

Through the Polish Saturday school and British school, they have an attachment to Britain 

in terms of language, behavior, patterns, and attitudes but keep ties to Poland (Chodubski 

2014: 9). When looking at educational migrants we see a different picture. Since the 

majority of Poles migrating to the UK are economic migrants, being Polish is an identity 

that is attributed to the Poles by the British. Usually, Polish students are equated with 

labor migrants, which is often irritating for them because their inclusion into British 

society is different. They have high skills, also regarding the understanding of British 

society and culture which allows them higher participation in daily British life. Contact 

with the Polish community is more frequent in the first stage of a student’s stay abroad 

while educational migrants who stay for a long time in Britain barely have contact to the 

community of economic migrants. Often, Polish students even deny their Polishness, and 

for example, only speak English, also with other Poles (Andrejuk 2011: 296-297, 306). 

In this way they try to counteract the typical Polish labor migrant stereotype which is 

usually described as the “plumbers who drink vodka” (ibid.: 297, emphasis in original). 

Therefore, younger generations can be allocated to the type c), identification with the 

country of settlement. 
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4.2.3. Germany 
 

This chapter focuses on the Polish diaspora in Germany. As done in the previous 

chapter, first, a historical review of migration patterns between Poland and Germany will 

be given, with a special focus on seasonal workers. Second, the motives as well as the 

characteristics of Polish immigrants will be demonstrated. The last part is dedicated to 

the Polish diaspora life and Polish diasporic identity in Germany.  

Migration movements from Poland to Germany are not a new phenomenon but can be 

traced back to the 19th century when industrialization processes began. Thereafter 

followed a period connected to WWII. On the one hand, many displaced persons came to 

Germany, on the other hand, many Poles came that were pulled to Germany for forced 

labor. The 1980s portray another important migration wave that is characterized by the 

migration of so-called ‘Spätaussiedler’ as well as by events, such as economic 

deterioration, political destabilization, and the liberalization of travel conditions (Will 

2016: 17-19). The group of ‘Spätaussiedler’ is very important as they represent one of the 

largest Polish-speaking immigrant groups in Germany. In the 1980s, almost 1.5 million 

‘Spätaussiedler’ migrated to Germany (ibid.: 21). To clarify, 

Spätaussiedler sind nach § 4 des Bundesvertriebenengesetzes (BVFG) deutsche Volkszugehörige, die 
unter einem so genannten Kriegsfolgenschicksal gelitten haben und die im Bundesvertriebenengesetz 
benannten Aussiedlungsgebiete nach dem 31. Dezember 1992 im Wege des Aufnahmeverfahrens 
verlassen und innerhalb von sechs Monaten einen ständigen Aufenthalt im Bundesgebiet begründet 
haben. (…) Seit dem Inkrafttreten des KfbG zum 1. Januar 1993 kommen die Spätaussiedler fast 
ausschließlich aus den Nachfolgestaaten der ehemaligen Sowjetunion. Seitdem müssen Antragsteller 
aus anderen Aussiedlungsgebieten (überwiegend osteuropäische Staaten) glaubhaft machen, dass sie 
am 31. Dezember 1992 oder danach Benachteiligungen oder Nachwirkungen früherer 
Benachteiligungen auf Grund ihrer deutschen Volkszugehörigkeit ausgesetzt waren (§ 4 Abs. 2 BVFG). 
(…) Sie sind nur dann deutsche Volkszugehörige, wenn sie von einem deutschen Staatsangehörigen 
oder deutschen Volkszugehörigen abstammen, sich bis zum Verlassen der Aussiedlungsgebiete 
ausschließlich zum deutschen Volkstum bekannt haben (oder nach dem Recht ihres Herkunftsstaates 
zur deutschen Bevölkerungsgruppe gehört haben) und das Bekenntnis (bzw. die Zugehörigkeit) 
bestätigt wird durch bereits in der Familie vermittelte deutsche Sprachkenntnisse (Bundesministerium 
des Innern 2007: 46-47).1 

 
1 According to § 4 of the Federal Expellees Act (BVFG), late repatriates are German nationals who have 
suffered from a so-called war-related fate and have left the expulsion areas named in the Federal Expellees 
Act after December 31, 1992 by way of the admission procedure and have established permanent residence 
in the Federal territory within six months. (...) Since the KfbG came into force on January 1, 1993, ethnic 
German resettlers have come almost exclusively from the successor states of the former Soviet Union. Since 
then, applicants from other resettlement areas (predominantly Eastern European states) have to prove that 
they were exposed to disadvantages or after-effects of earlier disadvantages on the basis of their German 
ethnicity on December 31, 1992 or later (§ 4 para. 2 BVFG). (...) They are only considered to be German 
nationals if they are descended from a German citizen or German national, have professed exclusively 
German nationality until they left the resettlement areas (or belonged to the German population group 
according to the law of their state of origin) and the profession (or affiliation) is confirmed by German 
language skills already imparted in the family [my translation]. 
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Due to their recognition as Germans, ‘Spätaussiedler’ received German citizenship quite 

fast and were therefore no longer distinguishable from Germans without a migration 

background (Will 2016: 23). From the Polish perspective, ‘Spätaussiedler’ were not 

regarded as full Poles, which is why these people usually urged to migrate to Germany. 

Moreover, they received extensive minority rights based on the German-Polish 

Friendship Treaty from 1991 (Kaluza 2002: 702). It states that persons with German 

citizenship in the Federal Republic of Germany who are of Polish descent or who profess 

the Polish language, culture, or tradition have the right, individually or in community with 

other members of their group, to freely express, preserve, and develop further their ethnic, 

cultural, linguistic, and religious identity free from any attempts to be assimilated against 

their will (Loew 2014: 231). Thus, they never became minority status in Germany, but 

were regarded as a group of German nationality (Kaluza 2002: 705). This is related to the 

doubt about whether ‘Spätaussiedler’ even developed a consciousness as a minority 

within Germany as well as to the spatial distribution across the German territory due to 

various forms and the long history of migration (ibid.: 706). What makes ‘Spätaussiedler’ 

especially interesting in terms of diaspora identity, which will be discussed by the end of 

this chapter, is the fact that the younger generation was indeed socialized in Poland, but 

due to the migration process, they brought many Polish elements regarding mentality, 

language, and culture to Germany (ibid.: 701). Hence, their diasporic identity is especially 

ambivalent.  

While before 1990, especially ‘Spätaussiedler’ and political refugees who intended to 

stay long term, were the ones who accounted for the largest share of Polish-German 

migration, the migration after 1990 is dominated by temporary labor migration, especially 

seasonal workers (Will 2016: 27, 56). Due to the Bilateral Agreement from 1990, Polish 

workers were able to take legal employment in Germany in selected sectors (agriculture, 

hotels, restaurants). In consequence, seasonal and contract labor migration developed 

dynamically. Until today, Polish seasonal workers probably constitute the most important 

flow of migrants from Poland (Kaczmarczyk 2007: 95). While seasonal workers are only 

allowed to work in Germany for up to 4 months a year and are mainly employed in the 

agricultural sector, contract workers are allowed to work for 2 years. After 2 years, 

contract workers are obliged to spend at least the same amount of time they spent in 

Germany in Poland before going to work in Germany again (Will 2016: 31). In 2004, 

after Poland acceded to the EU, seasonal labor migration increased. Overall, 60 percent 

of all permanent migrants in Germany came from only 3 out of 16 voivodeships, Silesia 
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(33%), Opole (20%), and Lower Silesia (8%). These voivodeships are characterized by 

their significant ties to Germany including long migration history, dense migration 

networks, and the high amount of people possessing dual citizenship (Kaczmarczyk 2007: 

89, 104). They usually migrate to Western Germany, mainly the Ruhr area, followed by 

Bavaria, Hesse, and Baden-Wuerttemberg. Berlin takes a special position due to its 

geographical location (Loew 2014: 235-237).  

Another important form of migration that can be observed both before and after the 

political changes in Poland, is spousal and family reunification. Spousal and family 

reunification was for a long time the only way for Poles to migrate legally to Germany 

permanently (Will 2016: 25, 28). An additional, but rather recent migration pattern, is 

educational migration (Loew 2014: 258). In total, Poles accounted for 6.5 percent of all 

first-year international students among foreign students in 2006 in Germany, which 

makes them the second-largest student group after the Chinese (Will 2016: 34). As has 

been demonstrated so far, one can assume that due to the many different types of 

migration and the long Polish-German migration history, there cannot exist a 

stereotypical Polish migrant (ibid.: 56). Nevertheless, it can be argued that the Polish 

diaspora in Germany can be allocated to the labor diasporas (see 2.2.) since the majority 

is migrating because of economic reasons, as will be demonstrated in the following. 

When looking at the motives, mostly political and economic reasons are decisive when 

it comes to East-West migration in general (Dietz 2007: 27). Since 1993, East-West 

migration has gained importance due to legal regulations on labor migration, such as the 

aforementioned bilateral agreement. The most crucial factors are substantial wage 

differences, growing unemployment rates in Eastern Europe, and increased labor demand 

in Germany. Additionally, migration networks developed over time which contributed to 

the migration dynamics (ibid.: 28, 31). In the case of Poland, unemployment was 

mentioned as the most important factor for migration (Will 2016: 63). The reason for this 

lies in Poland’s labor market which indicates a structural mismatch between the 

qualification on offer and the geographical distribution of vacancies (Kaczmarczyk 2007: 

101). Moreover, the geographical distance between both countries contributed immensely 

since it reduces migration costs. Other reasons that contribute are formal and informal 

barriers, such as border controls, visa regulations, and work permits as well as culture and 

language skills (ibid.: 88). In case of motives particularly referring to short-term 

migration, reasons such as possibility to leave Poland without restrictions and the option 

to return to Poland are very attractive. Another factor is temporality. Because of the wage 
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and living cost differences between Poland and Germany, it is advantageous for migrants 

to leave their families only for a short time, earn money abroad, and invest it at home 

(ibid.: 99). Additionally, German migration policy restrictions complicates the situation 

for Poles to stay permanently. In this regard, the focus usually relies on improving the 

economic situation, but the center of life often remains in Poland (Will 2016: 28, 42). For 

seasonal workers in particular, besides the motive of better income, the interest in getting 

to know something new and professional training is an important reason to migrate (ibid.: 

62-63).  

Regarding the characteristics of Polish migrants who left Poland in the 1980s, it can 

be argued that this group is a highly selective one with typical characteristics of brain 

drain. Immigrants usually came from urbanized areas in Western Poland, the gender 

distribution was quite equal, and the dominant age group was 25-34. From the 1990s 

onwards, the migration pattern changed. The share of highly skilled migrants decreased, 

the age composition rose to 35-44 and people mainly came from rural or small-town areas. 

Concerning temporary work, the gender distribution gets more unequal. Men are 

overrepresented because seasonal work usually takes place in the primary sector, 

agriculture. Thus, men account for almost 2/3 of legal seasonal workers. The majority are 

married and most of them have a vocational school degree while 5.4 percent have a 

university degree. However, the share of women increased between 1995 and 2001. This 

is mainly due to spousal migration. In terms of housing, Polish migrants often reside in 

subtenants, in shared accommodation, or in hostels which fits the migration pattern of 

most temporary migrants. With the Polish accession to the EU in 2004, the educational 

level was on the rise again, which explains the increased educational migration. 

Moreover, the average age decreased to 20-29 (ibid.: 57-64).  

In terms of Polish diaspora life in Germany, it can be observed that especially in the 

1990s, a huge number of Polonia organizations were founded. Nevertheless, recently 

there was no Polonia organization established, nor is there a territorial concentration of 

Poles, even though the Ruhr area is probably where most Poles reside. The problem was 

that several umbrella organizations existed but one unified organization representing the 

entire Polish community was missing (Loew 2014: 267). Interestingly, the establishment 

of regional organizations instead of huge Polonia centers could be observed. Many local 

Polish clubs celebrate national holidays, remember, and draw attention to important 

historical events, meet for religious events like Easter or Christmas, and cultivate 

customs. In this way, they create a space for like-minded people (ibid.: 211). Regional 
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clubs in North Rhine-Westphalia are leading in terms of number and activity (ibid.: 272). 

But still, for many Poles, belonging to a local Polish life was often temporary due to the 

dominant migration pattern. In this sense, formal Polish organizations lost their 

importance for most Polish immigrants (ibid.: 211). This significantly influences the 

identity of Polish diasporic individuals. In most cases, diaspora members carry elements 

of both cultures within themselves. Given the diverse composition of Polish migrants 

arriving in Germany, there are numerous distinct ways by which the connection to Polish 

culture is maintained. A notable indicator of Polish identity in this context is the Catholic 

Church, as it often represents the primary visible link that migrants maintain with Poland 

(Kaluza 2002: 706-708). For centuries, the Catholic Church was considered the center of 

Polish identity: belonging to the religious community and regular participation in fairs 

and festivals provided support in the foreign environment and allowed networks to 

develop in the new center of life (Loew 2014: 274). Moreover, there are language courses 

for children of Polish origin which usually bring Poles together. Some organizations, such 

as the Polish Cultural Institute in Berlin, Leipzig, and Düsseldorf, as well as the Polish 

embassy and the general consulates demonstrate points of contact (ibid.: 272). In this 

sense, the Polish language is spoken in these networks, and traditions are retained and 

passed on to the next generation. However, the external characteristics of the Polish 

community in Germany are missing (Kaluza 2002: 708). One reason is the temporary 

migration pattern which allows for Polish migrants to keep their center of life in Poland. 

This has an impact on integration procedures. Since most Poles are from Silesia, which 

is regarding identity construction and belonging a complex issue due to its geographical 

location and history, one can argue that Poles in Germany are a relatively invisible group. 

This is because Poles are characterized by a close cultural proximity to Germans. 

Moreover, when Poles are deciding on a long-term migration, they usually integrate 

easily. As academic studies have found, of all migrant groups living in Germany, Poles 

have the most frequent contact with Germans at work, school, or with neighbors and 

friends (Loew 2014: 280). Nevertheless, a real trans-identity that includes both cultures 

to the same amount is rather rare, usually, one gains the upper hand. This is influenced 

by the decisions about where the center of life lies, how often one returns home, and 

which language one uses in daily life, as language is one of the most crucial factors in 

shaping identity. Most migrants use both languages, depending on the environment, 

length of stay, age, and cultural knowledge (Jeran 2020: 271, 272).  Whereas in earlier 
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times, Polish migrants tried to hide their Polish identity, it is nowadays very easy to 

consume Polish content via the Internet or TV, such as ‘TV Polonia’ (Loew 2014: 274).  

To conclude, the Polish diasporic identity can be allocated to type b) bidirectional, 

since usually Polish migrants make use of both. Additionally, type e) syncretic can be 

applied especially for people from Silesia, since they are from borderlands and therefore 

change their identity according to the place they are (see 4.2.1). The many ways Poles 

migrated to Germany in the 20th and 21st centuries, as well as the different legal options 

for legalizing their stay, and the various gradations of assimilation, acculturation, and 

cultural self-assertion in the foreign environment, have made people from Poland a very 

heterogeneous group scattered across the country (ibid.: 235).  

 
4.3. Global Crises in Poland 

 
The following two subchapters give a summary of recent global crises, namely the 

COVID-19 pandemic and the War in Ukraine. After describing the main facts regarding 

the chosen crises, which in this case will only be addressed shortly due to the assumed 

general knowledge about them, their handling in Poland will be examined. In this way, 

an overall background of all necessary stances for the analysis part should be provided. 

At this point, it should also be made clear that crisis, as indicated in Chapter 2.3. is used 

as an umbrella term since the chosen crises are very different in nature and extent.  

 
4.3.1. The COVID-19 Pandemic 

 
The COVID-19 pandemic is known as an infectious disease that was discovered first 

in 2019 in the Chinese metropole Wuhan. In January 2020 the disease was declared an 

epidemic in China and shortly after due to its immense global spread, in March 2020 it 

was declared as a pandemic by the World Health Organization. The pandemic is also 

often referred to as a crisis since crises are triggered by threats that lead to increased 

uncertainty (see 2.3). This state can shift the context in which politics act and occur which 

in these times, also referred to as critical junctures, lead to structural indeterminacy. The 

COVID-19 pandemic indeed fits all the criteria just mentioned (Woods et al. 2020: 808). 

The pandemic resulted in major health, economic, and social consequences, such as high 

pressure on health systems, shortages of medical supplies, overwhelmed hospitals, and 

an immense increase in global mortality rates. Economically, many disruptions were the 

consequence, such as job losses, business closures, and declines in the global GDP. On a 

social level, people had to cope with public health reactions such as lockdowns, social 
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distancing, mask mandates, and travel restrictions. Besides, countries made use of vaccine 

campaigns, which were seen as a crucial measure in trying to control the global pandemic, 

even though the distribution of vaccines as well as vaccine and testing strategies differed 

and were highly unequal, leading to medical nationalism (Wang 2021: 26). Still, COVID-

19 is seen as an ongoing global health crisis since new waves of infections occur. 

Generally, the pandemic highlighted the importance of global cooperation when it comes 

to global health issues.  

In the case of Poland, from January 2020 until August 2023 6.518.206 COVID-19 

cases were confirmed with the Polish population of around 4 million inhabitants. Thus, 

17,28 percent of the population was infected, while most infected people came from the 

region of Silesia, which is close to the German and Czech border. The pandemic occurred 

in 4 major waves, being November 2020, March/April 2021, November 2021, and 

February 2022. In total, 119,635 people died, mostly during the 3 death waves in 

November 2020, April 2021, and December 2021 (Koronawirus w Polse 2023). People 

who died mostly came from the Mazowieckie voivodship (including Warsaw) and Silesia. 

To properly control the pandemic, it necessitates fast, controlled, and coordinated 

responses in the entire territory of a state which is however not limited to epidemic 

expertise-driven governmental actions (Drinóczi et al. 2020: 172). In March 2020, the 

Polish Government started with restrictions. Beginning of March, mass events were 

canceled, followed by the closure of schools and further restrictions on freedom of 

movement (closed forests, parks, beaches, etc.). On the 20th of March, Poland introduced 

the epidemic state. In October 2020, the whole country was declared a red zone 

(Koronawirus w Polsce 2023). This meant mouth and nose covering was obligatory in all 

public spaces, only take-away mode was possible for restaurants, education switched to 

remote mode and distance was to be held (Uniwersytet Ekonomiczny we Wrocławiu 

2023). In March 2021, an extension of restrictions followed in the whole country, which 

were tightened by the end of the month due to high infection rates. One year later, in 

March 2022, most restrictions were lifted (Koronawirus w Polsce 2023). In general, the 

Polish legal response to the pandemic can be described as driven by “massive and chaotic 

legislation” (Drinóczi et al. 2020: 188). This arises from the temporary constraints 

imposed on the functioning of various public institutions, the use of mobile app for 

surveilling individuals in quarantine, and the legal penalties, both criminal and 

administrative when misconducting the rules (ibid.: 189-190). Besides, the Polish 

Government also used tests as well as vaccines to counteract the pandemic. In total, 



 46 

35.924.946 (14.04.2022) tests were made while 58.023.689 (07.08.2023) people got 

vaccinated. The number of immunizations refers to the number of individual patients for 

whom an immunization record was completed in the medical events system. Additionally, 

the number of all vaccinations is counted, meaning both the first and the second dose 

(Koronawirus w Polsce 2023). In Poland, five vaccines were available (Pfizer, Moderna, 

AstraZeneca, Johnson& Johnson, and Novavax) for free to all adults as well as 

adolescents and children with a minimum age of 5. At the very beginning, the vaccine 

campaigns were successful and there has been huge interest among the Polish population. 

However, as the program progressed, the vaccine uptake decreased (Malchrzak et al. 

2022: 3-4). In total, the vaccination schedule was completed by 59 percent of the 

population, and a booster dose was only received by 30 percent of the population. This 

indicates a very low result, which is not only lower than the European average but also 

one of the worst vaccination rates in Europe, including the East-Central European region 

(ibid.: 3). Vaccination hesitancy is one of the biggest threats to the successful control of 

the COVID-19 pandemic. Vaccine hesitancy is triggered by several factors, including 

experience with vaccines, level of education, risk perception and trust, perceived 

importance of vaccination as well as religious and moral convictions. Additionally, 

vaccination campaigns are influenced and accompanied by a huge media coverage and 

attention which is why the acceptance level can vary due to the quality of media content 

(Rzymski et al. 2021: 1-2). As a study by Piotr Rzymski et al. finds out, the public 

knowledge and awareness of vaccines in Poland is relatively low, and factors such as age 

and to a lesser extent education are related to the level of awareness regarding the 

existence of vaccines, vaccine technologies, and the level of trust people put into them. 

Also, the fact that an increasing percentage of parents refuse immunization for their 

children, contributes to this (ibid.: 6). These low numbers lead to various consequences, 

such as a higher risk of local and national outbreaks. Furthermore, the War in Ukraine 

and the accompanying migration crisis pose a major health threat to Poland in this regard. 

Low vaccine rates (about 40%) in Ukraine and low rates in Poland reduce the state’s 

ability to control the pandemic (Malchrzak et al. 2022: 1, 5). The following chapter adds 

to the topic of the War in Ukraine and its meaning for Poland.  
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4.3.2. The War in Ukraine 
 

“On Thursday, 24 February 2022, we woke up in a new, terrifying reality” (EWL 

2022: 3, emphasis in original). That day, the Russian invasion of Ukraine started and led 

to the largest migration movement in the 21st century. Over 3 million Ukrainian refugees 

arrived in Poland in a short period (Malchrzak et al. 2022: 1). Regarding the refugee 

profile, 93 percent of the refugees are female, with an average age of 38 years and carrying 

at least one child under 18 (63%).  Most of them come from the northern part of Ukraine 

(36 %), which was attacked first and most (the region around Kyiv). More than half of 

the respondents of the Ukrainian refugee survey conducted by EWL possess a university 

degree (53%), and many worked in the service and trade sector before the outbreak (27 

%). Regarding language skills, 45 percent do not speak Polish whereas 90 percent speak 

Russian at a communicative level. 36 percent answered the question of why they came to 

Poland arguing that it is the closest geographical and cultural neighbor to Ukraine, and 

therefore the best place to search for a better life under these circumstances. However, 58 

percent intend to return after the war whereas 30 percent intend to stay in Poland. 

Regarding concerns, the most often addressed were in terms of finding employment in 

Poland (45%), about the situation and relatives who stayed in Ukraine (40%), and because 

of poor language skills (38%) (EWL 2022: 4-10). Additionally, the gender structure of 

the refugees, and the necessity to take care of the many children while finding a job in the 

Polish labor market poses the biggest challenge for many of them (ibid.: 12). Moreover, 

as indicated in the previous chapter, the overload of the health system due to the ongoing 

COVID-19 crisis, low vaccine rates in both countries and the high number of people that 

are clustered in specific regions throughout Poland complicates the situation. But the War 

in Ukraine does not only have an impact on Poland in terms of refugees seeking refuge 

in Poland but also in political and historical terms as will be demonstrated in the 

following.  

Concerning Polish-Ukrainian-Russian relations, the political and historical context is 

of major importance to understand the effects of the war. Regarding Polish-Ukrainian 

relations, past events, especially from the 20th century, such as the struggle for control of 

the borderland between the states after WWI, the treatment of the Ukrainian minority in 

Poland between the wars, as well as the ethnic cleansing of Polish and Ukrainian 

minorities in areas of mixed settlement during and after WWII, still shape the 

contemporary relationship (Copsey 2008: 533).  The border question is of special interest 

when remembering that Poland and Ukraine as nation-states did not exist until after WWI 
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(ibid.: 534). The so-called Kresy (borderlands) of the Polish-Lithuanian Commonwealth 

included territories that today belong to Ukraine and Belarus. In this understanding, these 

parts share some of Poland’s cultural heritage, especially because some parts of Ukraine 

belonged to Poland until the outbreak of WWII (Krasnodębska 2021: 192). As has been 

outlined in Chapter 4.1, Eastern European nations are guided by myths about their cultural 

heritage, so is the case for Poland and Ukraine. “Attachments to this common heritage 

have influenced Poland’s contemporary foreign policy toward the region” (ibid.). Ukraine 

has always been historically the battleground between Poland and Russia due to its 

geographical location. Hence, the competition over the region started already in times of 

the Commonwealth and took on a different form today. The idea of the loss of Ukraine 

to Russia influenced Poland’s geopolitical thinking until today since Russia is seen by 

Poland as a threat due to past events. With Ukraine becoming independent, Poland no 

longer shares a border with Russia, except for the Kaliningrad area. This reduces 

significantly one of Poland’s major threats of the past (ibid.: 190). Thus, the fate of 

Ukraine as an independent nation became one of Poland’s main issues regarding its 

ontological security and standing in the EU and internationally. “Since Poland joined the 

EU and NATO, bringing Ukraine closer to Western institutions and out of economic and 

political dependency on Russia, and to support democratic trends in the country has 

become a central foreign policy goal for Poland” (ibid.:189). The already mentioned 

“Second Katyń” in April 2010 (see 4.1) as well as the Ukraine crisis in 2013/2014 

reinforced Poland’s thinking in this regard (Zając 2016: 154). The Ukrainian crisis in 

2013/2014 can be characterized as one of ‘the most serious conflicts in Europe since the 

brutal civil war in the former Yugoslavia, and the most significant confrontation between 

the West and Russia since the end of the Cold War’ (Krasnodębska 2021: 205). According 

to Justyna Zając, the crisis had multiple causes but from a neorealist perspective, it 

occurred due to the rivalry between the West, understood as the EU and the US, and 

Russia in the emerging multipolar world order in the early beginning of the 21st century 

(Zając 2016: 137,138). The annexation of Crimea revealed that Russia had an interest in 

Ukraine and was willing to defend it, even with military means (Krasnodębska 2021: 

210). Russia’s involvement in Ukraine confirmed Poland’s long-lasting concerns that 

Russia would not tolerate strong ties between the EU and Eastern countries. This 

particular Polish view had been a source of Poland’s stigmatization and was often 

portrayed as ‘irrational’, ‘paranoid’, or ‘past traumatic’ (ibid.: 212). But with these events, 

Russia was officially declared a security threat to Poland which has not been the case 
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before (Zając 2016: 151). Also, EU member states realized since then that Russia is a 

security threat not only for Poland but also for the whole European Union (Krasnodębska 

2021: 213). And still, Russia is seen by many of the Polish population as a threat. A survey 

conducted in 2019 by Poland’s “Rzeczpospolita” (Republic) daily shows that 45.2 percent 

feel that Russia poses a security threat to Poland (TVP World 2019). For Poland, the 

Ukraine crisis of 2013/2014 was seen as a chance to raise its profile within the EU, 

regarding its knowledge, networks, and political weight in the East-Central European 

region. However, Poland did not manage to reach the position it hoped for in being a 

leading figure in negotiating the crisis (Krasnodębska 2021: 219). This situation changed 

with the Russian invasion of Ukraine in February 2022. One can argue that Poland still 

fears to be Russia’s next victim since the thought of being invaded can be described as 

omnipresent in Polish history and present.  
Russia seeks to make up for this deficiency by spreading disinformation, applying more or less overt 
political and economic pressure, engaging in corruption, stoking ethnic conflicts, and reviving historical 
disputes between the nations it once ruled. When these instruments fail, Russia resorts to military force, 
as in the case of the wars in Georgia and Ukraine. (…) These trends are likely to continue in the near 
future and expose Poland’s immediate neighbourhood to the risk of political and social turmoil – 
triggered also by aggression below the threshold of open warfare (Polish Ministry of Foreign Affairs 
2016: 9).  

 

This is why Poland strongly supports Ukraine in delivering weapons, taking in Ukrainian 

refugees, and voting for sanctions against Russia. With the Russian invasion, the claims 

that Poland posed a couple of years ago, namely that Russia is indeed interested in 

expanding its territory and trying to prevent closer ties of Eastern European countries with 

the European Union, could be confirmed and taken seriously which is why Poland acts as 

an important strategic partner in balancing against Russia. In this way, it changed its 

relation to the West and increased its geopolitical relevance, as explained by the Polish 

Ministry of Foreign Affairs: 
Poland lies at a key junction in Europe, at the intersection of two geopolitical tectonic plates: Western 
Europe, institutionally embodied in NATO and the European Union, and Eastern Europe, largely 
dominated by Russia. (…) Its geographical location poses many challenges, but also offers unique 
opportunities to strengthen Poland’s international position (ibid.).  

 
In conclusion, Poland’s response to the War in Ukraine is highly influenced by its 

history with Russia and Ukraine, its geopolitical location, and its fear of potential border 

threats. In consequence, Poland prioritizes safeguarding itself and its neighboring nations, 

such as Ukraine, against Russian influence.  
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5. Methodology 
 

5.1. Methodological Approach 
 

The method applied for this research is a traditional content analysis (CA). According 

to Klaus Krippendorff, CA is a scientific tool for research with which one can make 

replicable and valid inferences from texts to the context of their use (Krippendorf 2004: 

18,19). With CA, content collected from either written, like letters, diaries, journals, or 

newspapers, verbal, such as interviews, songs, or radio programs, or visual, like films or 

videos, and material in printed or electronic form can be analyzed. Especially in the digital 

age, digital texts from websites or social media platforms build the basis for CA as a 

method more often (Hamad et al. 2016: 2). Its aim is thereby to analyze different 

meanings and concepts and their relationship to each other within the material while 

focusing on the researcher’s understanding or interpretation. The main idea behind is to 

break down a large amount of data into small codes, categories, and themes and link them 

to each other to test a hypothesis or existing theory (ibid.: 13). When applying traditional 

CA, there are six relevant features according to Krippendorff. First, the material to be 

analyzed does not exist per se but emerges from the reader, the interpreter, and the 

observer who interacts with it. CA is about finding out the other’s understanding of the 

material. Second, the material can be interpreted differently, which is why it does not 

have a single meaning or understanding. Third, content analysts must read the material 

from a different angle than the ordinary audience to guarantee multiple usages of it. 

Fourth, the analysts must consider the material’s contexts and imaginations carried along 

which are not presented within it. Fifth, the analyst should decide for one context. In 

doing so, the number of multiple interpretations decreases which makes the analysis 

replicable (Krippendorff 2004: 23-24). Twitter, as digital platform that provides the 

material, offers in-moment content in the form of textual and visual material. This means 

that Tweets are temporal and the meaning changes with time. Thus, to understand the 

material properly, it is important to get a basic understanding of the Tweet corpus and the 

general context in which the Tweets were posted. This has been done explicitly in Chapter 

4. The context-building process is regarded as the only way for researchers to fully 

interpret the results (Murthy 2017: 560 - 563). Finally, the analyst must present the result 

as explicitly as possible (Krippendorff 2004: 25). The following subchapter informs 

explicitly about the CA process and the units of analysis.  
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5.2. Data Collection and Units of Analysis 
 

In most cases, CA is considered a quantitative research method since a huge number 

of documents is necessary to get valid results. In this thesis, the text-based data of the 

chosen Twitter accounts will be coded and therefore represent rather a qualitative 

approach. Generally, the CA process functions according to the following steps: (1) 

formulating a research question and hypotheses, (2) selecting a sample, (3) defining 

categories for coding, (4) training the coder and coding the content, (5) analysis and 

interpretation of the data collected (Herring 2010: 235).  

Regarding step (1), the research question is the following: 

- How is Polish digital nationalism portrayed by the Polish digital diaspora residing 
in the UK and in Germany via the social media platform Twitter and how did 
global crises like the COVID-19 Pandemic and the War in Ukraine influence its 
articulation? 
 

Hypotheses which should be tested within this study are the following:  

Hypothesis 1.1: The COVID-19 has a positive effect on the articulation of Polish national 
sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

Hypothesis 1.2: The War in Ukraine has a positive effect on the articulation of Polish 
national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries  
 

Hypothesis 2.1: The COVID-19 pandemic has a negative effect on the articulation of 
Polish national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

Hypothesis 2.2: The War in Ukraine has a negative effect on the articulation of Polish 
national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

Hypothesis 3.1: The COVID-19 pandemic does not have any effect on the articulation of 
Polish national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries  
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Hypothesis 3.2: The War in Ukraine does not have any effect on the articulation of Polish 
national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries  
 

The assumption, however, agrees with hypothesis 1.1 c) and 1.2 c) based on 

observations, events in real-life and literature findings. 

Step (2), selecting a sample, has been done on Twitter in March and April 2023. The 

Polish diaspora will be analyzed in the United Kingdom and Germany through respective 

Twitter accounts. The UK and Germany were chosen according to the Polish ranking 

regarding emigration countries. The country most immigrated to is the US with an 

estimated 8.2 million Poles living there (American Community Survey 2021), followed 

by the United Kingdom (919.261 in 2021), and Germany (773.680 in 2021) (Statista 

2023c). The US is not included due to the geographical distance to Poland and probable 

difference in comparability since I believe the diasporic activities to be different when 

living in Europe, being closer to Poland. By including two European countries, which 

however, are quite different in political, historical, and cultural sense, methodological 

nationalism is tried to be counterbalanced as much as possible, although it is especially 

difficult when working with issues like nationalism and diaspora. I, in the position as a 

researcher, am aware, that there are other regions, like Latin America or Africa, that entail 

Polish diasporas, however, due to a lack of available sources and material, the small 

number of members of the Polish diaspora in these regions and possible language barriers, 

I decided to not include them into the research. However, there is no doubt that these 

regions are of special interest specifically due to the small number of Polish diasporic 

people settling there and their reasons behind the decision.  

The selection of suitable Twitter accounts for the analysis is based on my assumption 

about a valid relation between the chosen accounts and the Polish diaspora. Due to limited 

resources in terms of money, time, and technical skills, there was no option to track the 

activity of individual accounts and find out about their diasporic network on Twitter. 

Besides my own assumption, selection criteria were set up to identify suitable accounts. 

First, the number of followers should be at least 1000 and the number of Tweets should 

also not be below 1000 to guarantee activity and enough data from the account. The 

number 1000 in this regard was chosen because the accounts in general are not very 

popular ones since the Polish diaspora is a niche. But still orienting towards 1000 seems 

valid as a bare minimum. Second, the location of the holder of the account must be either 
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in the UK or in Germany to be representative. Third, there must be an obvious relation to 

Poland to identify the account as part of or added value for the Polish diaspora. This has 

been figured by the name and/ or description the holder gives to its account. Additionally, 

different types of accounts were tried to be combined to get a diversified but still 

comparable image of the Polish diaspora. The different types include the following: First 

category refers to a group account, meaning groups, forums, or other kind of platforms 

with a Twitter account that usually function as a bilingual media site on several topics 

regarding the Polish diaspora in the respective countries. The second category is an 

institutional account, referring to diaspora organizations in the countries. Diaspora 

organizations can be regarded as contact points for diasporic people where they can get 

information about their home country as well as the country they are now living in, 

engaging with their national culture, and feeling tied to their home country. Usually, 

diaspora organizations foster cooperation between the countries and provide educational 

work in terms of history, language, and traditions. Third category refers to a private, in 

this case, political person that has a connection to both countries. The political aspect in 

this context was chosen because Twitter itself is a rather legitimate and political platform. 

Hence, the research for suitable accounts started with a general online research according 

to the categories just mentioned. After finding out about Polish diasporic forums, diaspora 

organizations, and political persons in the respective countries, I began to check whether 

Twitter accounts existed and controlled if they would match the criteria. Throughout this 

process, I had to adjust the criteria according to what could be found on Twitter. 

Accordingly, for the UK the following accounts will be used:  

- British Poles (@britishpoles), is a verified Twitter account based in the UK and 

registered on Twitter since May 2015. The biography of the account informs that 

British Poles is “a leading bilingual media of the Polish community in the UK” 

(Twitter 2023: British Poles). Originally, British Poles is a portal that focuses on 

Poles in the UK from a cultural, historical, social, and political perspective. 

Additionally, the forum contributes to a positive image of the Polish diaspora in 

the UK and fosters Polish-British relations. This is done by various projects that 

intent to educate and strengthen the understanding of British politics among the 

Polish diaspora (British Poles 2023). British Poles has a large social media 

influence when looking at the number of followers, being 8.772 and the activity 

of the account, being 13.298 Tweets (28.07.2023) (Twitter 2023: British Poles).  
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- Polish Cultural Institute in London (@PLInst_London) belongs to one of the 

25 Polish Cultural Institutes around the world that promote the Polish culture and 

heritage and build bridges between cultural and academic institutions in Poland 

and, in this case, the UK. The Polish Cultural Institute organizes events about 

Polish art, music, literature, theater, film, and history, provides resources like 

books and press, and offers language courses (Polish Cultural Institute 2023). The 

Twitter account is also verified and exists since March 2011. It has a huge 

influence as well; the number of followers is 7.418 with 12.847 Tweets 

(28.07.2023) (Twitter 2023: Polish Cultural Institute in London).  

- Piotr Wilczek (@AmbWilczek) is the current Polish Ambassador for the Court 

of St. James since February 2022. He was born in Poland in 1962 and was the 

Polish Ambassador for the United States of America from 2016 until 2021 (Polish 

Government 2023). Even though he registered on Twitter only in January 2017, 

he already has 7.864 followers and a total of 5.172 Tweets (28.07.2023) (Twitter 

2023: Piotr Wilczek)  

 

In case of Germany, the research for suitable accounts was more difficult since it is not 

used that much as it is the case for the UK. However, following accounts could be found:  

- MyPolacy.de (@MyPolacyde) is an internet portal for Polish people living in 

Germany. It provides several information about different topics, such as work, 

COVID-19, community, news, housing and offers a forum platform for 

discussions (MyPolacy 2023). The associated Twitter account has only 655 

followers but 7.608 Tweets (28.07.2023) (Twitter 2023: MyPolacy.de). Even 

though the account does not totally fit according to the criteria mentioned, it still 

will be part of the analysis since it is the only Polish-German forum that has a 

Twitter account with an acceptable number of followers, but more important with 

lots of Tweets that fits into the category of social/ groups for the German case.  

- Polnisches Institut Berlin – Filiale Leipzig (@PLInst_Leipzig) is the equivalent 

to the Polish Cultural Institute in London. The Institute in Berlin is the 

headquarter, Leipzig is just another branch. Since the Institute in Berlin does not 

provide enough content, only the account from Leipzig will be used for the 

analysis. Besides the cultural aspects the Institutes follow, the Polish Cultural 

Institute in Berlin is also concerned with the political relations of Poland as part 

of the European Union and, therefore, tries to arouse general interest in Poland as 
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a country with all its history and traditions (Polnisches Institut Berlin 2023). The 

account of the Institute in Leipzig has 1.612 followers and 38.295 Tweets 

(28.07.2023) and exists since 2012 (Twitter 2023: Polnisches Institut Berlin – 

Filiale Leipzig). 

- Regarding the last category, it was not possible to take the Polish Ambassador in 

Germany Dariusz Pawłoś (@dpawlos) since there is no data available for the 

years 2020 and 2021. Thus, the account of Doyen des CC NRW 

(@ccNRWdoyen) will be used instead. Jakub Wawrzyniak is the Dean of the 

Consular Corps in North-Rhine Westphalia and general Consul of Poland in 

Cologne, Germany. It was the only private political person that has a Twitter 

account with an acceptable number of 667 followers and 4.207 Tweets 

(28.07.2023) (Twitter 2023: Doyen des CC NRW). The account exists since 

September 2018.  

 

These six accounts will be analyzed over five time periods during the COVID-19 

pandemic and the War in Ukraine and compared in terms of content. Regarding the time 

spans, the thesis focuses on the years 2020 to 2022. The first time slot (01.02.2020-

12.02.2020) was chosen because it was before the first COVID-19 incidences in Poland. 

It is therefore useful to analyze what kind of content was posted when there is no global 

crisis to get an overall idea of the account’s content. The second time slot (05.11.2020-

14.11.2020) refers to the first peak of infections (being over 25.000) of COVID-19 in 

Poland. The third slot (07.04.2021-17.04.2021) refers to the first peak of mortalities (over 

600) due to COVID-19 in Poland (Koronawirus w Polsce 2023). The fourth time slot 

(01.03.2022-10.03.2022) refers to the highest peak of Ukrainian immigrants (around 

100.000) coming to Poland due to the war (Statista 2023a). Thus, the periods were chosen 

according to crises in Poland since it is believed to analyze best the national attitudes of 

the Polish diasporic accounts towards Poland. Regarding the data collection, after 

deciding on Twitter accounts and time slots, the retrospective search function that Twitter 

provides was used. In this sense, the time period as well as the account were indicated to 

the search, and the data provided was stored in an Excel sheet, which is visible in the 

Appendix. 

Step (3), defining the coding categories, is done according to a predefined 

classification scheme; thus, the approach is a deductive one where the researcher aims to 

code the data accordingly. The categories were established along the theoretical 
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framework where nationalism was defined (Chapter 2.1) as well as from Chapter 4.1 

about Polish nationalism in which important aspects of the understanding of Polish 

nationalism and its meaning were elaborated. In this sense, exhaustive, mutually 

exclusive categories were established to be able to allocate a Tweet to a category (Hamad 

et al. 2016: 11). The categories are the following:  

• Attitude towards the own nation (Poland) 

• Attitude towards other nations (UK and Germany) 

o The use of national symbols (flags, especially in form of emojis) 

o The reference to historical events and narratives (war) 

o The reference to culture (language or religion) 

o Crisis behavior (COVID-19 and the War in Ukraine)  

Hence, along these categories, the text will be analyzed and the frequency of how often 

an idea (nationalism) occurs in a Tweet as well as the number of associations expressed 

towards an idea will be measured (Weare, Lin 2000: 274). However, when working with 

social media, it is often the case that content is found that cannot be directed to a 

preestablished category, as planned. Therefore, a Combined Content Analysis (CCA) is 

often used. A CCA combines qualitative and quantitative methods and inductive and 

deductive coding procedures to stay more open towards the results the data give. This is,  
[b]ecause text is always qualitative to begin with and the quantification of text alone is insufficient for 
successful understanding of content, quantitative and qualitative methods offer a more flexible 
alternative and dialectic integration of inductive (working from the data level) and deductive (working 
form the theoretical or hypothetical level) approaches (Hamad et al. 2016: 8).  

 

In other words, this thesis makes use of traditional CA in analyzing text-based content 

from Twitter accounts in a deductive manner to test the aforementioned hypotheses and 

to answer the overall research question. However, the method of CCA is not fully 

excluded when doing the analysis; I, as a researcher, will stick to the categories as just 

presented, but if the data allows it, the CCA method will be applied for the coding 

procedure.  

Step (4), the most essential and time-consuming step, coding, will be done with the 

help of MAXQDA and will be presented in Chapter 6.2. Regarding the training of coders, 

the coding process will be repeated several times to guarantee validity. Noteworthy at this 

point is also that Twitter posts can be either individual messages, interpersonal group 

messages, or organizational messages (ibid.: 10). Since the sample includes different 

types of Twitter accounts this must be kept in mind while coding.  

The last step (5), the interpretation of the results, will be described in Chapter 7.  
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5.3. Limits and Challenges  
 

When deciding to work with data from social media, researchers can get valuable 

insights about the beliefs, values, attitudes, and perceptions of users. This is reinforced 

by the fact that social media enables communication and collaboration among users 

without geographical, temporal, and system constraints. This leads to an immense amount 

of data which the researcher has to deal with, and it contributes to a very fast-changing 

environment where the context, in which a specific Tweet was posted, always has to be 

kept in mind to understand the Tweet properly. Additionally, users can upload not only 

text-based material but also visual and acoustic material to share their ideas, feelings, 

opinions, and experiences (Lai, To 2015: 138-139). This means different forms of 

information are provided by that platform which can be seen as a curse and a blessing at 

the same time. On the one hand, this kind of multimodality is very rich for understanding 

the user’s position in a specific context even better since visual material often expresses 

ideas more clearly than words can do. On the other hand, this multimodality poses 

challenges when deciding to work with traditional CA. First, included hyperlinks and 

their trajectory cannot be captured. Second, the interaction of comments cannot be fully 

captured, and third, traditional CA is unable to reveal strategies of style or language used 

in entries or comments (Herring 2010: 240, 242). Due to these limitations, the study’s 

aim is restrained to only capture text-based content posted by the selected accounts and 

analyze their Tweet behavior regarding nationalist attitudes in times of crises. Also, 

because of the thesis’s guidelines regarding its extent and the researcher’s limited 

resources a more profound analysis including links, visual material, and comments is not 

possible. For this, a mixed-method approach of CA and, for example, social network 

analysis (SNA) would be necessary. 

When it comes to working with Twitter in particular, with the take-over by Elon Musk 

in October 2022, a new Twitter 2.0 era started which came along with many changes. For 

example, verification of accounts was made visible by a blue tick. Nowadays, it is 

possible to pay for a blue tick which fails the purpose of a valid verification symbol and 

complicates the search for serious accounts. Related to this, users who are paying get 

more access to daily Tweets which impacts the accessibility of data. Nevertheless, 

accessibility in general is easy on social media platforms, only a registration, which is 

free, an Internet connection, and a smart device are necessary. Other changes refer to fake 

news. Fake news demonstrates a huge problem when it comes to social media platforms 

in general, but especially with Elon Musk’s version of Twitter. Twitter fosters the 
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freedom of speech in pleading for healthy conversations. Thus, it tries to be a safe space 

for free expression, such as the statement on the website suggests: “Twitter is an open 

service that’s home to a world of diverse people, perspectives, ideas and information” 

(Twitter 2023: Healthy Conversations). With Twitter 2.0 the commitment to a public 

conversation increased giving “everyone the power to create and share ideas and 

information, instantly without barriers” (Twitter 2022). In consequence, a lot of fake news 

were spread immediately due to not valid verification and no clear boundaries to control 

the Tweets. Another factor that influenced the analysis is the limitations due to the 

retrospective search function in connection with the possibility of deleting Tweets. With 

the special search function on Twitter, one is able to search for specific Tweets according 

to accounts, periods, or keywords. Since it is possible to delete Tweets there is no 

guarantee that all Tweets according to the search criteria are presented and so there is no 

option to control that. In this sense, Tweets might be missing, and it has to be accepted 

that it is only possible to work with the content the search function is providing. 

Furthermore, it is not possible to see retrospective retweets but only Tweets the holder of 

the account posted himself. Thus, with a retrospective Twitter analysis, it is impossible 

to understand networks of accounts that retweet each other’s Tweets, which is also why 

the aim of this thesis is limited only content-based analysis and no network analysis. 

Finally, there must be awareness about the fact that Twitter as a platform is used 

differently in the countries chosen which affects the analysis, especially in the sense of 

comparability of accounts. Whereas in the UK, Twitter is a highly used platform, in 

Germany and Poland other platforms like Facebook and Instagram are used more often 

(Reuters 2022: 63, 81). Nevertheless, Twitter and CA seem to be the right platform and 

method for the research interest due to Twitter’s short text-based focus as a microblogging 

provider (see 6.1) and CA’s aim to analyze content with its context. 
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6. Analysis of Social Media Activity  
 

6.1. Diaspora Engagement on Social Media 
 

This chapter aims to establish connections among the themes explored throughout this 

thesis. It specifically addresses the concepts of digital diaspora and digital nationalism 

within the context of Poland. The goal is to provide a comprehensive understanding of 

the dynamics involving social media, diaspora engagement and digital nationalism. 

Subsequently, the insights gathered in this chapter will be applied in the forthcoming 

analysis of the Polish Twitter landscape. 

To begin, social media is a collective term for offerings based on digitally networked 

technologies that enable people to access information of all kinds as well as to establish 

and maintain social relationships (Taddicken, Schmidt 2022: 5). This is accomplished 

through activities such as content creation, publication, commenting, annotation, and 

content forwarding or subscription to something or someone and networking with others 

(ibid.: 21-25). Social media encompasses various types, including social media platforms 

(e.g., social networks, forums, and user-generated content platforms), personal publishing 

websites (such as blogs and podcasts), instant messaging providers, chats, and wikis 

(ibid.: 7-12). What all social media types have in common is their role in facilitating 

interactions that involve collaboration, information dissemination and relationship 

maintenance, all of which are visible through the communication processes occurring on 

these sites (Ebersbach et al. 2016: 37).  

When examining the use of social media in Poland, the UK and Germany, notable 

differences emerge. In Poland, most citizens prefer smartphones (80%) as their primary 

device for accessing news. The War in Ukraine and the accompanying refugee crisis 

brought about a change in media behavior. Prior to the conflict, interest in news was 

declining due to increased government pressure on independent media outlets. Currently, 

the primary source for accessing news is mainly online (80%), and social media plays a 

significant role, with 55 percent of the population using it. The most prominent social 

media channels in Poland include Facebook, YouTube, and Facebook messenger, with 

Twitter having a less pronounced presence (Reuters 2022: 94- 95). In the UK, people also 

use smartphones to stay informed (64%) and consume news online (73%) and via social 

media (38%). The leading social media channels in the UK include Facebook, Twitter, 

WhatsApp, YouTube, and Instagram (ibid.: 62-63). In Germany, smartphones are the 

preferred devices for news gathering (57%) while online news consumption at 68 percent 
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and pure social media news consumption at 32 percent. Twitter ranks fifth among the 

most used social media platform for news, following Facebook, WhatsApp, YouTube, 

and Instagram (ibid.: 80-81). The facts reveal that, in all three countries, smartphones are 

the preferred devices for news and information gathering, and social media and online 

platforms are highly influential. However, Twitter usage varies among these countries, 

which explains the selection of Twitter accounts (see 5.2.). 

Twitter2, the chosen platform for this analysis, was established in 2006 by Jack Dorsey, 

Evan Williams, Biz Stone, and Noah Glass, initially as an internal communication 

research project. Within short time, Twitter faced a huge exponential growth. By the end 

of 2009, it already had 18 million monthly users and became one of the most popular 

social media websites (Marciniak 2019: 14- 25). Twitter was conceived by its founders 

not just as a social media platform but as a tool for communication and staying informed, 

as reflected in its motto: “Twitter is what’s happening and what people are talking about 

right now” (Twitter 2023: About). The main tiers that helped Twitter becoming such a 

tool are viewing, sharing, and connecting (Marciniak 2019: 35). With the focus being on 

daily and recent news, which are expressive, appellative, and coordinated as well as with 

key features including the ability to follow and be followed by others, comment on and 

share news through retweets, and subscribe to specific channels based on keywords, 

Twitter became perfectly usable via mobile devices and provided in this way an 

asynchronous real-time medium that combines microblogging with social networking, 

chatting and blogging functionalities (Ebersbach et al. 2016: 83-84). If fits into the 

category of personal publishing (see above), as it is a microblogging service where 

content consists of short messages presented chronologically backwards in timeline. 

Nevertheless, it shares some characteristics with networking platforms, such as Facebook, 

as explicit social connections shape the content user encounter. The central tool on 

Twitter is the Tweet, a public message limited to 280 signs that anyone can read. Once 

posted, a Tweet cannot be edited but can be deleted any time. A Tweet may also include 

a link, where Twitter provides a short URL to ensure it remains within the 280-character 

limit. Users must create an account, as is typical for social media platforms, and follow 

other users to engage with Twitter content created by others (ibid.: 87-88). Hence, there 

is no single, unified space where all user conversations are bundled; each user creates a 

personalized selection of contacts and information. Depending on whom one follows, 

 
2 At the end of July 2023 Twitter was renamed to ‘X’, however, since data collection was done prior, I 
stick to the name Twitter. 
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users can quickly catch up with current events happening worldwide. Since the Tweets 

are very short, it is easy to get many explicit information in a short amount of time. With 

the sharing (retweet) function information will spread even quicker and therefore reaches 

a broader audience. Additionally, users can connect with like-minded individuals based 

on shared interests and beliefs. Twitter’s hashtag (#) feature allows anyone to discover 

information on a specific topic, and users can interact with each other by mentioning (@) 

other user’s names to initiate conversations (Marciniak 2019: 36- 43). Thus, Twitter is 

often seen as a “starting place for digging deeper into the events and ideas one finds most 

interesting” (ibid.: 36). In comparison to Facebook or Instagram, the other two most 

popular social media websites, Twitter can be categorized as a legitimate and trusted 

platform that focuses on information gathering and sharing. In this regard, it typically 

attracts user with academic backgrounds who are interested in politics and global issues.  

For instance, in Germany, it is especially used among young men with an academic 

background living in urban areas (Ebersbach et al. 2016: 89). By facilitating access to 

information via mobile devices, Twitter has become an ideal medium for disseminating 

important information during times of crisis. It has also become a vital tool for 

coordinating and sharing information among political and social movements. 

Additionally, Twitter supports the exchange of professional information (ibid.: 90). 

Moreover, “Twitter provides regular people the same platform as those in positions of 

power” (Marciniak 2019: 11). In this regard, Twitter serves as a platform that enables 

users to access content not only from private individuals but also from organizations, 

political instances, companies or celebrities. This variety is also taken into consideration 

in the selection of Twitter accounts, as explained in Chapter 5.2. Due to Twitter’s focus 

on news, viewing, sharing, and connecting, it is a suitable social media platform for this 

analysis, particularly in the context of times of crisis marked by political and social 

consequences. The aim is to capture the national attitudes of the Polish diaspora regarding 

these situations.  

The role of social media platforms has generated considerable attention in recent years. 

These platforms, designed to connect individuals regardless of their geographical 

location, have proven to be particularly valuable during times of crises (Hornmoen, 

Backholm 2018: 3). In the context of the COVID-19 pandemic, social media played a 

crucial role in disseminating knowledge and information at both the national and 

international level. This had both positive and negative consequences. On the one hand, 

it facilitated rapid information gathering, which was beneficial. On the other hand, it often 
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led to information overload and the spread of misinformation. Additionally, social media 

platforms became the primary means to reduce isolation and boredom, enabling people 

to stay in touch with family and friends during lockdown (González-Padilla, Tortolero-

Blanco 2020: 120-121). As a result, individuals spent more time on their mobile devices, 

a trend that was also observed in Poland. Prior to the pandemic, 80 percent of adult Poles 

spent at least an hour a day with their phones, with 28 percent dedicating two to three 

hours daily. Following the outbreak of COVID-19, more than half, or 56.5 percent, 

reported increased phone usage, with 30 percent spending two to four hours and 54.3 

percent spending more time on the Internet. The main purpose for increased phone and 

Internet usage were personal reasons, such as staying in touch with others (Raport 

Krajowego Rejestru Długów 2020: 2,4).  

When examining the role of social media in the context of the War in Ukraine, Laviniu 

Bojor and Alin Cîrdei referred to it as the ‘first social media war’ (Bojor, Cîrdei 2022: 

298) the world has ever seen due to technological capabilities that transmit real-time data. 

Both Russia and Ukraine effectively used social media in their favors. While Russia used 

false narratives such as the ‘Nazification of Ukraine’ (ibid.: 299) or the threat posed by 

NATO extension to the East, Ukrainian President Volodymyr Zelensky actively engaged 

on Twitter, generating global sympathy for Ukraine. In documenting their daily life under 

bombings, expressing the tragedy they endured and showcasing brave soldiers, Ukraine 

gained the compassion of the international community (ibid.: 299-300). Thus, the recent 

COVID-19 pandemic and the War in Ukraine emphasize the crucial role of digital media 

plays in shaping national responses, highlighting the need to comprehend the changing 

dynamics of nationalism in the digital media era (Yusupova, Rutland 2021: 326). In the 

light of these developments, digital media in contemporary times is perceived by many 

scholars as decisive factor contributing to the resurgence of nationalism (Mihelj, Jiménez-

Martínez 2019: 332). Social media platforms have become an integral part of our daily 

lives, fostering communication and interaction within an online environment. However, 

the impact of these platforms can only be fully grasped in the given socio-political 

context. Given then multimodal nature of social media platforms, they significantly 

influence the way people think, act, and contribute to the formation of public discourses, 

transcending national boundaries (Kania-Lundholm 2012: 121, 123). Thus, 
[t]he internet with its non-territorial character can be defined as one of the core forces of globalizing 
processes that would strongly contribute to the erosion of the nations and national integrity. It is not 
valid to accept that people who identify with a given nation are those who inhabit the same space, nor 
is it the case that the sense of collectively shared identity, memory, common myths and representations 
can be ascribed to one territory. Therefore, the very idea of the nation is put against increasing global 
processes and new media dynamics. However, an increasing number of studies in recent years show 



 63 

that predictions about the role of global patterns in threatening the cultural integrity of nation are not 
entirely true, for in many cases the internet is used to strengthen rather than weaken national identity 
(ibid.: 126).  

 
Consequently, social media platforms have faced criticism for deepening nationalist 

attitudes, particularly during times of crisis, as they offer a space for the promotion and 

dissemination of highly visible and exclusive forms of nationalism. Additionally, they 

reproduce nationalism in a banal and everyday sense3 (Mihelj, Jiménez-Martínez 2019: 

332, 337). This phenomenon is mainly because of the participatory nature of social media 

platforms, coupled with the absence of fact-checking procedures, which creates a fertile 

environment for individuals to propagate extremist views and disseminate 

misinformation online. Consequently, the discourse surrounding digital nationalism has 

evolved from being a niche topic discussed primarily by a limited group of media and 

nationalism experts to a widely recognized and debated phenomenon within mainstream 

media and communication studies (ibid.: 333-334). Digital nationalism can be defined 

accordingly as  
an ‘umbrella’ term encompassing all forms of everyday, user-generated, and elite-driven nationalism 
which use the Internet and social media to create, sustain and project specific ideas of the nation and/or 
intend to mobilize support for a specific vision of nationhood. Such definition of digital nationalism 
would by extension also entail the idea of digital national identity – self-identification with and a sense 
of belonging to the nation created, recreated and expressed online (Ahmad 2022: 310, see also 2.1.). 

 
As a result of sharing memories and recollecting remembrances as forms of digital 

nationalism, a phenomenon known as cybernations emerges. Cybernations can be 

perceived as virtual communities (ibid.: 310). It offers a unique space for national 

imagination and the construction of community boundaries from a bottom-up perspective.  

The convenience of being able to participate in digital platforms from anywhere and at 

any time makes them an appealing means to engage in political activities. Simultaneously, 

this engagement fosters a sense of purpose and belonging within the digital sphere 

(Yusupova, Rutland 2021: 327). The reason behind is the possibility to express and create 

a national identity free from geographical and territorial constraints (Ahmad 2022: 308). 

Culture is seen as the primary criteria that defines belonging, thereby reproducing 

dominant concepts of national identity (Kania-Lundholm 2012: 129). By engaging in this 

digital arena users become both producers and consumers of knowledge and information, 

resulting in a rapid extension of a global audience. Consequently, nationalism takes on a 

multifaceted character, with concepts such as nation, identity and belonging undergoing 

redefinitions due to the absence of borders in the global audience, leading to the 

 
3 “Nationalism in the banal and everyday sense is a stable and taken for granted element of social life; it 
provides the basic ‘forms’ for thinking about the world around us” (Mihelj, Jiménez-Martínez 2019: 335).  
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confrontation of various forms of nationalism within the global landscape (Alonso, 

Oiarzabal 2010: 8). This phenomenon is then especially used by marginalized groups and 

diasporas, for whom platforms like Twitter and Facebook provide the ideal vehicle to 

create, express and shape their interpretations of nationalism (Ahmad 2022: 311).  

When individuals migrate, they are confronted with various challenges associated with 

navigating their way through a new culture while maintaining ties to their culture of 

origin. This process influences their identity formation, as has been outlined in the 

Chapters 4.2.2. and 4.2.3. It is important to note that our identity is socially constructed 

and is, therefore, shaped by the relationship to other people and things (Diamandaki 2003: 

2).  
One of the most interesting ‘unintended consequences’ of the Internet has been the creation of mediated 
social networks of sociability and collective belonging, populated by an ever-increasing number of 
individuals of different national origins and backgrounds (ibid.: 1).  

 
Hence, the Internet has fundamentally altered the way we construct our identities, as 

online spaces introduce new dynamics for identity formation, membership and belonging 

(ibid.: 2, 11). This transformation also impacts the diaspora paradigm, particularly in the 

context of migration, belonging and identity in the digital era (Candidatu, Pozanesi 2022: 

262). New technologies have empowered diaspora communities to form online networks 

to deal with their complex relationship with both their home and host country 

(Brinkerhoff 2009: 12). This phenomenon is referred to as digital diasporas (see also 2.3). 

Digital diasporas are understood as online networks used by diasporic groups to 

reconstruct their identities, exchange opportunities, disseminate their cultural heritage, 

exert influence on policies in the home and host countries and initiate discussions 

surrounding shared interests (of political, economic, religious, and social nature), all 

facilitated through electronic devices (Alonso, Oiarzabal 2010: 11, see also 2.3.). Thus, 

the connectivity offered by the Internet enables diasporas to establish a digital diasporic 

identity. On a broader scale, a virtual community can emerge from these digital diasporic 

identities when individuals with the same ethnic background or national origin within the 

host country come together (Laguerre 2010: 50). At this point, the concepts of digital 

diaspora and digital nationalism converge, as digital diasporas create communities of 

belonging that strengthen their link to their country of origin, but simultaneously 

establishing new relations and networks of solidarity within their host country 

(Candidatu, Ponzanesi 2022: 266). In this way,  
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[d]igital diasporas can ease security concerns in both the homeland and host society, improve 
diasporans’ quality of life in the host society, and contribute to socio-economic development for their 
families and compatriots in the homeland. The interactive components of the Internet enable the creation 
of cyber-communities that connect dispersed populations and provide solidarity among members. 
Members use discussion forums to disseminate information about the homeland faith and/or culture; to 
reinforce or recreate identity to make it more relevant and sustainable across generations in diaspora; 
and to connect to and participate in homeland relationships, festivals, and socio-economic development 
(Brinkerhoff 2009: 13-14).  

 
In doing so, diasporas have gained increased relevance in the realm of conflicts. Reasons 

for this are: (1) the rise of new patterns of conflict in recent years, (2) the fast increase of 

war refugees, (3) the high speed of communication and mobility, and (4) the expanded 

production of cultural and political boundaries (Demmers 2002: 86). Especially, the 

acceleration of communication and mobility enables diasporas to maintain social ties to 

their societies of origin and settlement, allowing them to participate in conflicts occurring 

in their homeland by providing financial support, arms, and sharing their viewpoints 

(ibid.: 88, 89). Moreover, with the Internet the meaning of space and time has changed. 

The sense of proximity transforms since there are no geographical restrictions regarding 

interaction in the digital sphere. This is additionally reinforced by video call and 

teleconferencing options (Ros 2010: 27). Furthermore, the rapid dissemination of news, 

tweets, posts, and other content online has facilitated quick communication interactions, 

enabling the access of real-time data (ibid.: 34). Nevertheless, people residing in the 

homeland physically will perceive situations of conflict differently than from those 

experiencing them online. In consequence, differences in attitudes, behaviors, and 

perceptions emerge affecting the conflict and its resolution (Demmers 2002: 95). A 

noteworthy aspect in this context, considering the concepts previously introduced, is that 

national borders are seemingly imperceptible in the digital sphere. But still these 

boundaries are effectively delineated through user’s behavior, including language use and 

the display of ethnic belonging which enables the creation of in- and out-groups (see 2.3.). 

Therefore, even in times of crisis, the nation-state remains the dominant paradigm, also 

online (Kissau, Hunger 2010: 260).  

Turning to the Polish digital diaspora and Polish digital nationalism, a study by 

Magdalena Kania-Lundholm and Simon Lindgren provide valuable insights which will 

be pointed out in the following. The study also functions as first impressions what can be 

expected in the analysis. Poland, as one of the most ethnically homogenous post-socialist 

countries, faces challenges related to its national self-identity, particularly since its EU-

accession, which is also extensively debated online (Kania-Lundholm, Lindgren 2017: 

293). As described in Chapter 4.1., nationalism played a crucial role in liberating Poland 
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from the communist regime in 1989, yet conflicting visions of ethnic-cultural and civic 

nationalism continue to determine Poland’s understanding and redefinition of nationalism 

(ibid.: 294, 297). Patriotism, defined as the love to the Motherland, in the Polish case 

referring to national symbolism, martyrdom and the defense of national values, has often 

been used to define inclusion and exclusion boundaries within the national community 

(ibid.: 294, 301). According to the authors, the discussion taking place on the forum 

website forum.gazeta.pl moved along the fine line between Polish national and European 

identity (ibid.: 304). On the one hand, the discussion revolves around the ethnic-cultural 

understanding of the nation and national identity rooted in the past. This perspective 

portrays the Polish nation as a community defined by shared blood and ethnicity that 

suffered but survived difficult times (see also 4.1.). Key concepts in this discourse include 

‘blood’, ‘shame’, ‘homeland’, ‘together’, and time references such as ‘long ago’. On the 

other hand, the debate emphasizes the new geopolitical context in which Poland finds 

itself, where the nation is constructed along civic terms. Here, the focus is on the present 

and the future rather than the past. Dominant concepts include ‘Europe’, ‘Germany’, 

‘citizens’, and ‘modern’. The authors conclude that the debate is shaped by a discourse 

about the re-definition of patriotism along civic terms, as a form of citizens’ commitment 

to an independent democratic country (ibid.: 301). It takes place in a contested terrain 

where contradictory visions of the nation and the national identity are discussed online 

(ibid.: 299). Hence, there is the need for Poles to redefine their national identity which is 

usually done along the concept of patriotism. However, this endeavor poses a dilemma, 

because   
being a modern nation not only implies acknowledgment of the traits of national identity that make each 
nation-state unique and different from others. It also means the commitment to challenges, such as 
constructing a national and state identity that can be acknowledged and recognised globally. In other 
words, the modern international system, which countries such as Poland have been struggling to be a 
part of, requires adjustment to the standards of the modern, rational, objective, and developed state. 
These struggles are present in the analysed online discussions (ibid.: 305).  

 
The study contributes to the issues discussed earlier in this chapter, confirming that the 

national discourse is indeed reproduced within the expanding global digital sphere. This 

highlights the Internet’s capacity to stimulate the mobilization of national groups and 

facilitate the exchange of ideas and debates among individuals who meet online to discuss 

their national belonging. Accordingly, the debate surrounding national identity, 

belonging, or more explicitly, patriotism in the Polish case, concerns the internal nation-

state but also those who live in a diaspora (ibid.: 306-307).  
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6.2. Twitter Analysis 
 

6.2.1. Coding System  
 

This chapter means to give an overview of the codes used for the analysis, including 

definitions of the codes and examples from the Tweets for proper clarification. In total, 8 

main codes with several sub-codes were used. This is all presented comprehensively in 

the figures below. As demonstrated, the first three main codes refer to the countries 

chosen for the analysis, being Poland, Germany, and the UK. They function as main codes 

simply to identify content related to the countries as indicated in Chapter 5.2. (referring 

to attitude towards other countries and attitude towards own country). All the three main 

codes have a subcategory which is called respectively ‘[country] related’, which entails 

further subcategories that vary in number according to the content. The subcategories of 

these codes refer to what has been mentioned in Chapter 5.2., namely reference to culture, 

historical events, and crisis behavior. For the code ‘Poland related’ many subcodes could 

be established prior to the analysis due to the profound explanation of Polish nationalism 

in the Chapters 2 and 4. Therefore, categories such as ‘Polish Culture’, ‘Patriotism’, 

‘Remembrance’ or ‘Religion’, among others, were set up. Additional subcategories refer 

to the War in Ukraine as well as to the COVID-19 situation in Poland as the crises chosen 

for this analysis (see 5.2. crisis behavior). Further subcodes refer to the ‘Polish Language’ 

and the ‘Polish Flag’, which indicate close relation to Poland and thus nationalism (see 

5.2. use of national symbols). Regarding the main code ‘UK’, the subcategory ‘UK 

related’ was also established, however with way less codes entailed, as is visible. Also, 

for example, COVID-19 regarding the UK was not mentioned once, since no code for 

this crisis was created. Here as well codes for the ‘English Language’ and the ‘British 

Flag’ were established, for the same reasons as mentioned above. In case of Germany, 

the code ‘Germany related’ offers more subcodes, which are also related to particular 

hashtags which were often used, such as ‘#WorkInGermany’ or ‘#LifeInGermany’. In the 

German case also both subcodes referring to the crises could be established. Again, the 

codes ‘German Language’ and ‘German Flag’ were created.  

The three main codes just presented were the ones established prior the analysis, which 

follows the deductive approach explained in the methodology section. However, from the 

content, further codes could be established in an inductive manner, as the method of CCA 

suggests. A separate main code was therefore set up for the War in Ukraine, which is 

called respectively. This is due to the fact, that a lot of content was found mentioning this 

crisis. Subcodes were accordingly created along Ukraine and Russia, with pro Ukrainian 
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and contra Russian subcodes referring to the content posted by the accounts. The 

remaining four main codes that were inductively created due to the same reasons refer 

first to ‘Europe’ in general, second to the ‘International Women’s Day’ on the 8th of 

March and third to the ‘Russian Language’. Finally, the code ‘Unclassifiable’ is dedicated 

to content which could not be allocated to any of the established ones. 

 
 
 
 

 
 
 

Definition Example Frequency
Main code 1. Subcode 2. Subcode 3. Subcode

Reference to country of investigation; no allocation to this 
code, it functions as overall classification 

Poland related

Polish Culture 
Refers to any kind of culture (music, theater, cinema, 
literature, art) with Polish background/roots, which is 
pomoted in Germany and/ or UK 

The long-awaited 20th anniversary edition 
of the KINOTEKA Polish Film Festival 
begins today. The screening of works of 
Polish cinematography in London and 
Edinburgh cinemas is organized by the 
@PLInst_London 
@PolishEmbassyUK@PLinEdinburgh@P
LinManchester [translated version] 

126

Polish International 
Relations 

Any kind of Polish political international relation with 
other countries to maintain and foster cooperation 

Many thanks to @GermanAmbUSA for 
an extensive, friendly conversation at 
@AICGS about Polish-German relations, 
historical revisionism, migration crisis, 
security, trade, and the future of the 
transatlantic relationship.

24

Suffering Reference to any form of suffering and victimhood Poles 
and the Polish nation had to go through due to past events

#Victims of the #Katyn #Massacre 
[translated version] 23

Remembrance

Reference to Polish historical events and Polish history in 
general, such as WWII or Katyn; this code is often related 
to the codes of "suffering", "patriotism" or "heroes". The 
hashtag #OTD (on this day) functions often as an indicator 

A year ago, at the age of 88, Jan 
Olszewski, the first prime minister of free 
Poland, passed away. Today let us 
remember this great patriot and statesman 
who never strayed from the path of truth 
and professed values. Honor His Memory! 
[translated version]

80

Religion Reference to Religion and Poles as religious nation 
Once a year, the Poles 🇵🇱 in #NRW 
celebrate their Holy Mass in Cologne 
Cathedral. [translated version]

7

Patriotism Loyalty to Poland as an independent nation, portray of 
Poland as successful and strong nation 

"I would like to thank you for your 
excellent work to promote the image of 
Poland in the UK.” [translated version]

35

Hero Reference to Polish persons that contributed in any sense 
to the great Polish nation in historical and temporary terms 

People like Witold Kieżun are real heroes. 
26

Poland Solidarity 
Ukraine 

Refers to any kind of solidarity (refugees, education, 
health, armament) that Poland provides for Ukraine 

Over half a million Ukrainian refugees 
already fled to Poland. Nearly half of 
them are children. The Polish Ministry of 
Education reassured that all the Ukrainian 
children would be able to go to school in 
Poland.  @MEIN_GOV_PL

50

#PolandFirstToHelp
Refers to the following hashtags: #PolandFirstToHelp, 
#pomagamukraine [Help Ukraine] and 
#RazemDlaUkrainy [together for Ukraine]

@BBCKasiaMadera visited Korczowa, a 
Polish warehouse near the border, 
transformed into a refugee reception 
point. Poland has taken nearly 800,000 
refugees. #PolandFirstToHelp

14

COVID Poland Reference to the COVID-19 situation in Poland (deaths, 
infections)

The #Ministry of Health #Poland 
@MZ_GOV_PL today reports 27,086 
new infections with #Corona #Covid19. 
Died 445 people, 58 of them from Corona 
alone, 387 people with concomitant 
diseases. [translated version]

6

Polish Language Words or text in Polish Language *

Bardzo ważna, ciekawa i serdeczna 
rozmowa z Rektorem i Kanclerzem 
Polskiej Misji Katolickiej w Anglii i Walii, 
m.in. na temat działalności polskich 
parafii oraz koordynacji pomocy 
humanitarnej dla Ukrainy. 
#RazemDlaUkrainy

161

Polish Flag Polish Flag Emoji 60

MAXQDA CODING SYSTEM 
Codes 

Poland

�

Once a year, the Poles �  in #NRW 
celebrate their Holy Mass in Cologne 
Cathedral. [translated version]
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Definition Example Frequency
Main code 1. Subcode 2. Subcode 3. Subcode

Reference to country of investigation; 
no allocation to this code, it functions as 
overall classification 

UK related 

British Culture Reference to British culture and and 
events happening in the UK 

We are deeply saddened to hear of the 
passing of His Royal Highness The Prince 
Philip, Duke of Edinburgh. We extend our 
condolences to the Royal Family in this time 
of mourning.

3

UK Solidarity Ukraine Refers to any kind of solidarity that the 
UK provides for Ukraine 

The UK and Poland are among the most 
active countries supporting Ukraine. British 
PM  @BorisJohnson visited his Polish 
counterpart @MorawieckiM in order to 
discuss the upcoming steps to be taken in 
the midst of the ongoing Russian invasion of 
Ukraine.

7

English Language Words or text in English Language **
Good to talk to @pritipatel. We spoke about 
Polish-British cooperation on the aid for 
refugees fleeing Ukraine. 

153

British Flag British Flag Emoji 6
Reference to country of investigation; 
no allocation to this code, it functions as 
overall classification 

Germany related

German History

Reference to historical German events; 
in relation to Poland, reference is often 
made to WWII, the Holocause or 
Auschwitz

In #Germany, the 31st anniversary of the 
fall of the Berlin Wall is being 
commemorated today. At the same time, 
people remember - especially in East 
Germany - that this event is connected with 
the call for #freedom from @gdansk. The 
#Solidarność inspired many people in the 
#GDR. [translated version]

9

#LifeInGermany

Refers to general German news about 
for instance weather or bureaucracy 
changes; includes the hashtag 
#LifeInGermany [#ŻycieWNiemczech]

Life in Germany: surprising #data 
@destatis_news that you definitely don't 
know! Details on MyPolacy.de >> [link] 
#Germany #LifeInGermany #Interesting 
facts [translated version]

37

#WorkInGermany

Refers to German work-related content 
(jobs, employers), also in reference to 
COVID-19; includes the hashtag 
#WorkInGermany  
[#PracaWNiemczech]

These are the largest employers in 
#Germany. The record holder employs 
352,000 people! Details at MyPolacy.de >> 
[link] #Germany #Work #Employer #Work 
[translated version] 

12

Cologne/ NRW (inter-)national Relation 

Reference to Cologne or NRW relations 
with either national instances (for 
example Doyens from other states) or 
other countries 

Good exchange on the engagement of 
international communities in #NRW with 
Tayfun #Keltek & Engin Sakal from 
#Landesintegrationsrat NRW 
@ChancenNRW. We encourage our 
communities to be more active in the life of 
the communities & the country, in terms of 
international exchange. [translated version]

9

Germany Solidarity Ukraine Refers to any kind of solidarity that 
Germany provides for Ukraine 

Ukrainians who have decided to flee their 
own country need only a passport or ID card 
to travel for free on long-distance trains to 
Berlin. #GermanRailroadCompany 
#ukraina #Germany #Ukraine [translated 
version]

25

COVID Germany

Refers to the COVID-19 situation in 
Germany (deaths, infections, rules), in 
relation to Poland entry rules and the 
Polish border region is often addressed 

A record number of new coronavirus cases 
were reported in North Rhine-Westphalia 
last night. #Germany #corona [translated 
version]

46

German Language Words or text in German Language ***

Hier gibt es das #Konzert zum #Nachhören: 
[link] Der #Weinberg-Zyklus im 
@Gewandhaus findet bald seinen Abschluß: 123

German Flag German Flag Emoji 11

MAXQDA CODING SYSTEM 
Codes 

UK 

Germany 
�

�  
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Figure 2: Visualization of the MAXQDA Coding System, created by the author of this thesis. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Definition Example Frequency
Main code 1. Subcode 2. Subcode 3. Subcode

Reference to crisis of investigation; individual 
code due to presence in the data

Ukraine 

Ukraine Heroes
Refers to Ukrainian persons that contributed to 
a great extent with their actions to Ukraine's 
fight/ success

These days bring forth many heroines & heroes. 
One of them is @iryna_shum     Consul General in 
#NRW. I have deep respect for her commitment, 
courage, bravery & big heart.   Iryna, we stand 
with you & are proud to have you in our ranks! 
[translated version]

8

Ukraine's Fight/ Success
Reference to Ukraine's fight against Russian 
invasion and all the successful steps they 
reached so far

President @ZelenskyyUa: "We will fight to the 
end at the sea, in the air, we will continue fighting 
for our land, whatever the cost. We will fight in 
the forests, in the fields, on the shores, in the 
streets."

14

Ukrainian Flag Ukrainian Flag Emoji 39

#SolidarityWithUkraine Refers to the following hashtags: 
#SolidarityWithUkraine and #StandWithUkraine

In #SolidarityWithUkraine @katycarrmusic 
performs Polish-Ukrainian folk song 'Hej, Sokoły' 
(Hey, falcons, Polish: Hej, Sokoły, Ukrainian: Гей, 
соколи) also known as 'Longing for Ukraine'. 
#StandWithUkraine

52

Russia

Sanctions Refers to any form of sanctions that countries 
impose on Russia due to its invasion to Ukraine

A brief summary of sanctions imposed by the 
West on Russia. There's a bit of it - what sectors 
do they cover?
#Ukraine #EU #Ukraine #sanctions #sanctions 
#war #News [translated version]

12

Russian Aggression 

Refers to expressions regarding the Russian 
aggression, such as Russian invasion or the 
aggressive military behavior against Ukraine. 
Specific hashtags here are: 
#BoyottRussianAggression and 
#StopRussianAggression

As institutions and individuals all around the 
world boycott #Russia for its invasion of 
#Ukraine, companies in #Poland are also stopping 
the sale of products made in #Russia and 
#Belarus. Share and 
#BoycottTheRussianAggressor, 
#StandWithUkraine 

32

Reference to the words "Europe", "European", 
or the EU flag as well as the promotion of the 
European idea, including Ukraine

The biggest migration crisis in Europe since WW2 
is underway. Appeal by PM @MorawieckiM to 
EU political leaders & societies: Let's keep in 
mind: Ukraine.     is fighting not only for itself, but 
for all of Europe-for our freedom & our future. 
[translated version]

23

Refers to the following hashtags: 
#InternationalWomensDay and #IWD2022

On this special day, #InternationalWomensDay 16

Words or text in Russian     #Российскиеженщиныостановитевойну 2
Any text that could not be allocated to one of 
the existing categories, that were out of context 
for the analysis, or not mentioned enough to 
create a seperate code 

I used to start my day checking the @NBA results 
& watching how my basketball heroes 
@MalcolmBrogdon @StephenCurry30 or 
@KingJames performed last night. 

15

1266

#InternationalWomensDay 

MAXQDA CODING SYSTEM 
Codes 

War In Ukraine 

Europe

Russian Language

Unclassifiable 

* This refers to the original language of the Tweets, coding 
was done with the translated version 

**This refers to the original language of the Tweets, coding
 was done with the translated version 
***This refers to the original language of the Tweets, coding
 was done with the translated version 

These days bring forth many heroines & heroes. 
One of them is @iryna_shum �  Consul General 
in #NRW. I have deep respect for her 
commitment, courage, bravery & big 
heart� � Iryna, we stand with you & are proud 
to have you in our ranks! [translated version]

�

As institutions and individuals all around the 
world boycott #Russia for its invasion of 
#Ukraine, companies in #Poland are also 
stopping the sale of products made in #Russia and 
#Belarus. Share and 
#BoycottTheRussianAggressor, 
#StandWithUkraine �
The biggest migration crisis in Europe since 
WW2 is underway. Appeal by PM 
@MorawieckiM to EU political leaders & 
societies: Let's keep in mind: Ukraine �  is 
fighting not only for itself, but for all of Europe-for 
our freedom & our future. [translated version]

� #Российскиеженщиныостановитевойну
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6.2.2. United Kingdom  
 

This section focuses on the three Twitter accounts representing the Polish diaspora in 

the UK and outlines the key discoveries that will serve as a foundation for the Chapter 7 

where the results will be analyzed and interpreted. 

Starting with the examination of the @britishpoles Twitter account, a total of 56 

Tweets were subjected to analysis. The number of Tweets varied significantly across the 

different time slots. While the first three slots feature a relatively limited number of 

Tweets (1. Slot: 13; 2. Slot: 5; 3. Slot: 9), the last slot, corresponding to the period of the 

War in Ukraine, comprised 28 Tweets. The predominant language in most of the Tweets 

was English, being 32, whereas 24 Tweets were composed in Polish. Concerning the 

prevalent themes addressed, the codes assigned to the analyzed Tweet content were the 

following as demonstrated in Figure 3:  

• ‘Remembrance’ (33):  

o “Jan Karski wanted to alert the Allies about the German crimes and the 
tragedy of the Holocaust victims, but the world didn't want to listen 
#QMRememberThis @QMUL @FundKarskiego @Dstrathairn 
@ArkadyRzegocki @pennyjgreen @mg2411@raziaiqbal @hrw 
@Georgetown” (@britishpoles 04.02.2020, 9:37 pm). 
 

• ‘Patriotism’ (28, while 16 being ‘Hero’): 

o “Professor Witold Kieżun, a Warsaw insurgent, turns 98 today! What does 
he pass on to the young generation of Poles? ‘That they should be happy 
to have Poland That they should love it, as I do. That they should feel that 
we fought for them, with an eye to the future.’” (@britishpoles 
06.02.2020, 11:13 pm, translated version). 
 

• ‘Suffering’ (15): 

o “#OTD 80 years ago the first mass deportation of Poles to Siberia began. 
The Soviets deported about 140,000 Polish citizens. Many had already 
died on the way.... According to estimates of the Polish authorities in exile, 
about one million civilians were sent to the gulags....” (@britishpoles 
10.02.2020, 9:30 pm, translated version).  
 

Additionally, ‘German history’ (7), mostly referring to the Auschwitz concentration camp 

(see @britishpoles 08.03.2022, 6:18pm or 03.03.2022, 2:39pm) and ‘Poland Solidarity 

Ukraine’ (10), with Tweets such as “In addition to providing Ukrainians with impressive 

humanitarian support, Poland is sending military equipment to its invaded eastern 

neighbour. Have you heard about the Polish Stingers called "Piorun"? (@britishpoles 

04.03.2022, 2:40 pm) were frequently applied. Notably, each Tweet consistently included 

a link to the British Poles Website, indicating a limited use of images and threads. The 
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account predominantly relies on textual content with frequent references to other accounts 

by using the ‘@’ function, as the example according to ‘Remembrance’ shows. 

Consequently, the use of emojis is uncommon. Furthermore, it is worth noting that the 

mode of content presentation developed over time, as evident from the variations in the 

number of Tweets and a subtle increase in the incorporation of images and videos in the 

most recent time slot under analysis. The overall character of the account can be described 

as past-oriented Poland in which the special role of Poland as victims and elected nation 

is conveyed.  

Turning the attention to the second account, @PLInst_London, a total of 88 Tweets 

were analyzed. In this case, also a slight variation in the number of Tweets across the 

selected time slots could be observed, though not as pronounced as in the previous 

instance (1. Slot: 13; 2. Slot: 23; 3. Slot: 20; 4. Slot: 32). All 88 Tweets were exclusively 

posted in English, with a single Tweet containing a Polish section (‘Noce i dnie’ [Night 

and Day]: @PLInst_London 06.03.2022, 6:19 pm). The prevalent codes found in this 

account predominantly pertain to: 

• ‘Polish Culture’ (69): 

o “The 18th edition of Kinoteka Polish Film Festival is almost here! The 
largest Polish film festival returns to London form 19 March to 5 April 
2020. Join us for the annual showcase of superb Polish cinema in the 
top London venues.” (@PLInst_London 06.02.2020, 1:53 pm). 
 

• ‘Remembrance’ (18): 

o “Last chance!  Book your tickets for a fantastic talk with author of the 
First to Fight - @Roger_Moorhouse at the @UniofOxford, chaired by 
Professor Norman Davies FBA. Great opportunity to learn more about 
Polish history during the first months of #WW2.” (@PLInst_London 
04.02.2020, 2:16 pm). 
 

• ‘War in Ukraine’ (22, while 12 being ‘#SolidarityWithUkraine’): 

o “As institutions and individuals all around the world boycott #Russia 
for its invasion of #Ukraine, companies in #Poland are also stopping 
the sale of products made in #Russia and #Belarus. Share and 
#BoycottTheRussianAggressor, #StandWithUkraine 🇺🇦” 
(@PLInst_London 03.03.2022, 7:02 pm). 
 

• ‘Patriotism’ (12): 

o “On the occasion of the Polish #IndependenceDay we invite you to a 
musical #PADDYMANIA dedicated to Ignacy Jan Paderewski, one of 
the Fathers of Independence, an outstanding politician and an excellent 
pianist and composer” (@PLInst_London 11.11.2020, 2:30 pm).  
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It is evident that primarily cultural issues were addressed, often incorporating links to 

cultural events and websites, as well as YouTube links to showcase videos. Thus, the 

account fits the general tasks of Polish Cultural Institutes in providing information about 

Polish cultural events of all sorts in the respective country to promote Polish culture and 

creating a space for like-minded people. Threads are not used much. Similar to 

@britishpoles, the Tweets primarily consist of written text, with emojis being 

sporadically used.  

Moving on to the last account regarding the Polish diaspora in the UK, @AmbWilczek, 

a relatively small number of Tweets, specifically 29, underwent analysis. Notably, there 

is a significant disparity in the number of Tweets within the different time periods. While 

the first three periods contributed only 2 or 3 posts each, the last one featured 22 Tweets. 

Among all 29 posts, 26 were composed in English, whereas 2 in Polish and one Tweet 

consisting of solely of emojis and hashtags. The codes most frequently used by 

@AmbWilczek include references to: 

• ‘Polish International Relations’ (19): 

o “I am always grateful for your kind words, Ambassador Haber. Let us 
continue to grow as friends, neighbors and allies during these 
unprecedented times.” (@AmbWilczek 12.11.2020, 12:03 am).  
 

• ‘#SolidarityWithUkraine’ (11) and ‘Poland Solidarity Ukraine’ (10): 

o “Glad to be present at @ognisko_polskie for a show of solidarity with 
Ukraine. Great opportunity for #PolesinUK to reaffirm support for 🇺🇦, 
both financially & morally. Amb @VPrystaiko, @UkrEmbLondon & 
the whole of Ukraine – we are with you. #StandWithUkraine 
#SolidarityWithUkraine” (@AmbWilczek 06.03.2022, 4:48 pm).  
 

• ‘Russian Aggression’ (6): 

o “Lenin Meets Corleone: a brilliant essay by George Weigel, public shed 
7 years ago - on why Putin will destroy Ukraine if we do not stop him.” 
(@AmbWilczek 08.03.2022, 10:47 pm).  
 

There is a noteworthy use of emojis, particularly in the last time slot relating to the War 

(Polish Flag: 8; Ukrainian Flag: 9; British Flag: 6, see Appendix). In addition to written 

text, @AmbWilczek frequently posted pictures of himself alongside other ambassadors 

or politicians, included links and threads. In general, the character of this account fits the 

category of ‘political person’ since it mainly focuses on Polish relations and the 

ambassador’s activities. In this sense, it is a professional account which also gives many 

insights of the daily life of the Polish ambassador in the UK.  
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Figure 3: Code allocation British Accounts, MAXQDA Export  
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6.2.3. Germany  
 

This chapter serves the same purpose as the previous subsection but focuses on the 

Twitter accounts that represent the Polish diaspora in Germany.  

Beginning with @MyPolacyde, in total 125 Tweets were analyzed across the chosen 

time spans. In terms of the number of posts per time slot, the first slot has a very low 

count, with only 3 Tweets, while the subsequent two provide 37 and 36, and the last one 

offers 49. All posts were exclusively written in Polish. The most frequent assigned codes 

to the Tweet content included the following codes as illustrated in the figure below:  

• COVID Germany’ (46): 

o “A record number of new coronavirus cases were reported in North 
Rhine-Westphalia last night. #Germany #corona” (@Mypolacyde 
05.11.2020, 7:44 am, translated version). 
 

• ‘Life in Germany’ (35): 

o “Life in Germany: surprising #data @destatis_news that you definitely 
don't know! Details on MyPolacy.de >> [link] #Germany 
#LifeInGermany #Interesting facts” (@Mypolacyde 05.02.2020, 12:05 
pm, translated version). 
 

• ‘Russia’ (13): 

o “A brief summary of sanctions imposed by the West on Russia. There's 
a bit of it - what sectors do they cover? #Ukraine #EU #Ukraine 
#sanctions #sanctions #war #News” (@Mypolacyde 02.03.2022, 6:18 
am, translated version). 
 

• ‘#WorkInGermany’ (12): 

o “These are the largest employers in #Germany. The record holder 
employs 352,000 people! Details at MyPolacy.de >> [link] #Germany 
#Work #Employer #Work” (@Mypolacyde 04.02.2020, 7:18 am, 
translated version). 
 

• ‘Germany Solidarity Ukraine’ (12): 

o “Tens of thousands of refugees have arrived in Germany from Ukraine, 
and through the Polish border only yesterday (7.03.2022), more than 
141,000 people were checked in. Read more ➡ [link] #Ukraine #War 
#Poland #Germany #Refugees #UkraineRussianWar #Ukraine.” 
(@Mypolacyde 08.03.2022, 2:53 pm, translated version). 
 

Similar to @britishpoles, the content heavily relies on text, with minimal use of emojis. 

Additionally, every post includes a link redirecting the reader to the corresponding article 

on the MyPolacyde-Website. In general, this account carries an informative character, 
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particularly beneficial for Polish individuals residing in the border region, with a focus 

on various aspects of life in Germany (weather, daily life, bureaucracy, among others). 

Moving on to the @PLInst_Leipzig account, a total of 93 Tweets were analyzed. 

Concerning the number of posts per time slot, a slightly different pattern emerged. While 

the first and third slot only provide 11 or 16 Tweets, the second and fourth contribute 35 

and 31 Tweets, respectively. Out of these, 88 Tweets are written in German, 2 in English4 

and 3 posts contained no text, consisting solely of emojis, hashtags and user-mentioning 

(@ -function). The most frequently codes utilized in this account encompassed: 

• ‘Polish Culture’ (46): 

o “Adam #Mickiewicz (1798-1842) in a recolored photograph from 1842 
#poet #lyric #drama #romanticism #Poland In #Weimar a #monument 
commemorates his meeting with J. W. #Goethe.” (@PLInst_Leipzig 
05.11.2020, 11:42 am, translated version). 
 

• ‘Remembrance’ (26): 

o “In 2019, more than 300,000 people visited the @MajdanekMuseum 
visited. This is the highest number in 50 years. The #concentration's & 
#extermination camp #Lublin-#Majdanek was the first #concentration 
camp of the SS Inspectorate of Concentration Camps in #German-
occupied #Poland.” (@PLInst_Leipzig 07.02.2020, 10:37 am, 
translated version). 
 

• ‘Patriotism’ (20, including ‘Hero’): 

o “#OTD 650 years ago #Kazimierz the III "the Great", #King of #Poland 
died in #Krakow. Documents and seals from this period are preserved 
in #archives. [Link] #Kasimir III introduced important #statutes - 
worthwhile reading:” (@PLInst_Leipzig 05.11.2020, 10:32 am, 
translated version). 
 

• ‘Poland Solidarity Ukraine’ (17) and ‘#SolidarityWithUkraine’ (16): 

o “Poland offers protection to all those fleeing Russian aggression against 
#Ukraine: regardless of nationality and ethnicity. Among the refugees 
are also Afghan citizens. #PolandFirstToHelp #solidarityWithUkraine” 
(@PLInst_Leipzig 02.03.2022, 11:02 am, translated version). 

 
 
 
 
 
 

 
4 The numbers shown in the figures below exhibit variations because, in certain instances, codes for German, 
Polish or English language pertain to specific segments within a single Tweet and not the entire content. 
The primary language assigned to a Tweet corresponds to the language that predominates the majority of 
its words.  
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•  ‘Europe’ (8): 

o “The biggest migration crisis in Europe since WW2 is underway. 
Appeal by PM @MorawieckiM to EU political leaders & societies: 
Let's keep in mind: Ukraine 🇺🇦 is fighting not only for itself, but for all 
of Europe-for our freedom & our future.” (@PLInst_Leipzig 
07.03.2022, 6:53 pm, translated version). 
 

Similar to @PLInst_London, @PLInst_Leipzig predominantly focuses on cultural 

subjects, often incorporating links to cultural events or YouTube videos. Additionally, 

images of art pieces are included when the Tweet pertains to art. In contrast to the other 

accounts, this one uses threads more frequently. Moreover, especially regarding the last 

period, flag emojis are often employed (Poland Flag: 34; Ukrainian Flag: 20; German 

Flag: 6, see Appendix) as depicted in the figure below. Concerning the character this 

account provides, we see the exact same picture as with @PLInst_London, in mainly 

taking on an informative role for Polish cultural events.  

Finally, the @ccNRWdoyen account provides 35 Tweets for the analysis. As has been 

observed with almost every account so far, the last time slot features the highest number 

of Tweets, totaling 19, while the others range from 3 to 9. The majority of the Tweets are 

written in German (32), with 2 in English language, and one is without text and consisting 

solely of emojis. The most commonly used codes are:  

• ‘#SolidarityWithUkraine’ (12) and Germany Solidarity Ukraine’ (8): 

o “If the day starts with a big smile before 4 in the morning, then many 
people must have done a lot of things right 💙💛 Thanks to everyone in 
my homeland 🇵🇱, in @Koeln & in #NRW who contributed to bringing 
38 children from #Ukraine here today. #StandWithUkraine” 
(@ccNRWdoyen 08.03.2022, 7:21 am, translated version). 
 

• ‘Cologne/NRW (inter-)national Relations’ (9): 

o “Good exchange on the engagement of international communities in 
#NRW with Tayfun #Keltek & Engin Sakal from 
#Landesintegrationsrat NRW @ChancenNRW. We encourage our 
communities to be more active in the life of the communities & the 
country, in terms of international exchange.” (@ccNRWdoyen 
03.02.2020, 12:07 pm, translated version). 
 

• ‘Russia’ (9): 

o “Dear MP @HendrikWuest, dear Prof. @a_pinkwart, even if it will 
surely hurt your own economy, it is important now to stop ANY 
economic cooperation with Russia. That's why we appeal together with 
🇺🇦 @iryna_shum: #BoycottTheRussianAggressor” (@ccNRWdoyen 
01.03.2022, 11:18 am, translated version). 
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• ‘Ukraine Heroes’ (5): 

o “On this #InternationalWomensDay, I am especially thinking of 
Ukrainian mothers, daughters, sisters, grandmothers, and the 🇺🇦 
women, who, in these days, are doing extraordinary things for their 
homeland, for their families. To strong, courageous women, heroes like 
@iryna_shum 💙💛 #StopWar” (@ccNRWdoyen 08.03.2022, 9:42 am, 
translated version). 
 

Additionally, the code ‘Europe’ (4) as the following quote demonstrates “Ukrainian 

flag shines these days @PLinKoeln @Koeln in proud splendor next to the Polish flag & 

closely embraced by the European colors 🇵🇱🇺🇦🇪🇺Solidarity, neighborhood, friendship 

💙💛#StandWithUkraine #PrayForUkraine #StopRussianAggression” (@ccNRWdoyen 

07.03.2022, 11:58 am, translated version) was comparatively seen, frequently mentioned. 

In comparison to the other accounts presented so far, this account incorporates emojis 

extensively across all time slots. For instance, flag emojis were frequently used (Poland: 

12; Ukraine: 9; Germany: 4). Similar to @AmbWilczek, @ccNRWdoyen predominantly 

tweets about Polish relations and political content while including numerous pictures of 

himself with other Doyens or political figures from that field. Nevertheless, what differs 

is the reference to the region North-Rhine Westphalia and Cologne specifically. 

Moreover, the account, despite its political representative duty, retains a more personal 

touch (see @ccNRWdoyen 09.03.2022, 10:41 pm).  
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Figure 4: Code allocation Germany Accounts, MAXQDA Export  
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7. Interpretation and Findings  
 

This chapter means to provide context by integrating the background information 

presented in Chapter 2 and 4 with the results and findings from the analysis conducted in 

Chapter 6. Thus, its primary objective is to highlight both similarities and differences 

observed among the Twitter accounts and the content posted. The aim is to test the 

hypotheses outlined in Chapter 5.2. and ultimately answering the research question.  

In the comparison between German and British Twitter accounts, which are 

categorized into social groups, institutions and political figures, various notable patterns 

emerged. Starting with the social group category, we find @britishpoles and the German 

counterpart @Mypolacyde. @britishpoles heavily emphasizes Poland’s historical 

experiences, particularly themes of remembrance, suffering and patriotism, which are 

reflected in the most frequently used codes on this account. This aligns with a form of 

Polish ethnic nationalism as described in in Chapter 4.1., which draws on historical 

events, such as foreign occupations, partitions, and statelessness. Interestingly, religion 

did not play a present role in all the accounts analyzed. The use of both English and Polish 

language allows the account to address Polish individuals who identify with Polish culture 

but are also proficient in English. This corresponds the diasporic identity being described 

in chapter 4.2.2 as bidirectional. @Mypolacyde sets a different focus. As highlighted in 

Chapter 6.2.3. this account primarily uses codes related to Germany, providing 

information on the life in Germany and employment opportunities. However, the 

language of communication remains explicitly Polish. Consequently, @Mypolacyde 

serves as an informative platform tailored to Polish individuals residing in the Polish 

border region who identify with their Polish heritage by using the Polish language. This 

group often has a connection to Germany, mainly due to work-related factors, which 

aligns with the labor diaspora type discussed in Chapter 4.2.3. Regarding the COVID-19 

pandemic, @Mypolacyde played a unique role in keeping Poles informed about the 

changing travel restrictions and testing rules specific to Germany, which is not addressed 

by other accounts. Interestingly, regarding the War in Ukraine, both accounts do not refer 

too much to it, as compared to the other accounts, as will be demonstrated in the 

following. If mentioned, both accounts refer to the Russian aggression and Ukraine’s fight 

and success instead of solidarity with Ukraine, which is remarkable. Thus, while both 

accounts attract individuals who identify as Polish, @britishpoles does so through its 

patriotic and historical content, while @Mypolacyde does so using the Polish language. 

Remarkably, despite both accounts having separate websites with forum functions, 
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@britishpoles did not offer information and news about the UK for Poles living there. In 

contrast, @Mypolacyde extensively provided such information for Poles residing and 

working in Germany. 

Moving on to the institutional category, a similar picture emerges when comparing the 

British and the German account. @PLInst_London and @PLInst_Leipzig focus their 

content on the promotion of Polish culture in their respective countries. This is reinforced 

by their use of the host country’s language, whether it be German or English. 

@PLInst_London and @PLInst_Leipzig attract Polish people living in the respective 

countries, who either identify as Polish or want to get to know the Polish culture, in the 

sense of (re-)discovering their roots. Additionally, these cultural institutes aim to engage 

not only with the Polish diaspora but also with the British and German populations, 

fostering cultural cooperation as discussed in Chapter 4.2.1. Furthermore, both accounts 

frequently refer to historical events using codes of remembrance and patriotism, which 

are integral elements of Polish culture and contribute to the overall narrative that 

cultivates historical memories. Consequently, both accounts exhibit a high degree of 

similarity, consistently employing the same most frequently used codes, including Polish 

culture, remembrance, and patriotism. Additionally, both engage actively with the War in 

Ukraine, especially through the hashtag ‘#StandWithUkraine’. Nevertheless, a difference 

exists in their approach to the war: @PLInst_Leipzig often references Europe in relation 

to the conflict, promoting the idea of Ukraine as part of Europe. This differs from 

@PLInst_London, which may be influenced by Brexit. In general, the content provided 

by @PLInst_London and @PLInst_Leipzig aligns closely since they are part of the Polish 

Cultural Institute conglomerate. 

Shifting to the last category of accounts, the political private figures, once again 

observe more similarities than differences could be observed in their content. These 

individuals, who serve as representatives of Poland in the respective countries frequently 

emphasize (inter-) national relations in their Tweets, although the German account, 

@ccNRWdoyen, places a greater focus on the region of North-Rhine Westphalia. 

Interestingly, only a small number of Tweets from these accounts refer to themes of 

remembrance, suffering and patriotism. This presents a significant contrast with accounts 

such as @britishpoles, @PLInst_London and @PLInst_Leipzig. However, the War in 

Ukraine occupies a prominent place in the content of both @AmbWilczek and 

@ccNRWdoyen, as evidenced by the substantial increase in Tweets during this period. 

Furthermore, both accounts communicate in the language of the host country, reflecting 



 82 

their roles as representatives of Poland in the respective countries and their engagement 

with Polish foreign policy objectives.  

To contextualize the findings within the realm of digital nationalism, it is important to 

revisit the definition provided earlier. Digital nationalism was defined as an umbrella term 

that encompasses all forms of nationalism to create, sustain and project specific ideas on 

the nation and to mobilize support for a specific vision of nationhood. In this context, the 

analyzed Twitter accounts represent diverse forms of nationalism that they actively 

promote. @britishpoles, @PLInst_London and to @PLInst_Leipzig primarily advocate 

an ethnic approach to Polish nationalism. By focusing on these themes, they maintain the 

Polish narrative of historical remembrance and past suffering, which aligns the ethnic 

nationalism framework discussed in Chapter 4.1. @Mypolacyde stands out by 

exclusively focusing on Germany, with the only connection to Poland being the consistent 

use of the Polish language. However, this functions as an exclusion mechanism within 

the digital sphere, effectively creating boundaries along cultural lines which is why it can 

be allocated to the category of promoting ethnic nationalism. In contrast, @AmbWilczek 

and @ccNRWdoyen operating as representatives of Poland on the (inter-) national stage, 

project a vision of Poland as an active participant in global politics. Their Tweets often 

revolve around meetings with other ambassadors or doyens, while expressing their 

opinions on various international matters, particularly on the ongoing crisis in Ukraine. 

Given the highly political nature of this conflict and its significant impact on Poland, as 

discussed in Chapter 4.3.2, it seems natural for political representatives to voice their 

perspective on social media. In his Tweets, @AmbWilczek explicitly emphasizes Polish 

solidarity with Ukraine, positioning Poland as a mediator between Eastern and Western 

interests, as has been elaborated in Chapter 4.3.2. This stance reflects a pro-European 

attitude, which leads more toward a civic understanding of Polish nationalism. 

@ccNRWdoyen, on the other hand, places greater emphasis on the topics such as Russian 

sanctions and Ukrainian heroes. While he also expresses solidarity with Ukraine, the 

focus diverges from the explicit Polish solidarity highlighted by @AmbWilczek, rather 

the German solidarity with Ukraine is addressed. All the accounts effectively mobilize 

support Ukraine and condemn Russian actions. Furthermore @PLInst_Leipzig, 

@AmbWilczek and @ccNRWdoyen advocate the idea of Ukraine’s European belonging 

and consider Russia a threat to the entire European Union. In contemporary times, digital 

media plays a significant role in shaping national responses, which is particularly evident 
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here. This observation aligns with the notion put forth earlier in this thesis that the War 

in Ukraine can be seen as one of the first social media wars (see Chapter 6.1.).  

To restate the connection to digital diasporas, as previously defined, these online 

networks serve as platforms used by diasporic groups to reconstruct identities, 

disseminate cultural heritage, exert influence on politics and initiate discussions 

surrounding shared interests. Thus, each of the analyzed Twitter accounts provides a 

distinct digital space where the Polish digital diaspora can engage with the content posted. 

Especially with the War in Ukraine, digital diasporas are taking part in the discussion via 

online platforms and therefore play a crucial role in shaping the discourse (see 6.1).  

To ensure the hypotheses can be properly examined after interpreting the findings, 

these should be revisited at this point:  

Hypothesis 1.1: The COVID-19 has a positive effect on the articulation of Polish national 
sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

Hypothesis 1.2: The War in Ukraine has a positive effect on the articulation of Polish 
national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries  
 

Hypothesis 2.1: The COVID-19 pandemic has a negative effect on the articulation of 
Polish national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

Hypothesis 2.2: The War in Ukraine has a negative effect on the articulation of Polish 
national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

Hypothesis 3.1: The COVID-19 pandemic does not have any effect on the articulation of 
Polish national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries  
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Hypothesis 3.2: The War in Ukraine does not have any effect on the articulation of Polish 
national sentiment via the chosen Twitter accounts of the Polish diaspora 
a) in the UK 
b) in Germany 
c) in both countries 
 

It was initially assumed that hypotheses 1.1.c) and 1.2.c) would be confirmed based on 

observations, literature findings and real-life events. Nevertheless, the findings indicate 

that only 1.2.c) and 3.1.c) can be confirmed accordingly. Regarding hypothesis 1.2.c), it 

is evident that all accounts extensively addressed the War in Ukraine, demonstrating 

solidarity with Ukraine and expressing strong opposition to Russian aggression. 

However, the degree and intensity of these expressions varied among the accounts. As 

demonstrated, during this period, most of the accounts adopted a pro-Ukrainian and pro-

European stance, which suggests a shift towards a more civic understanding of 

nationalism, as indicated by Kania-Lundholm and Lindgren in Chapter 6.1. In this sense, 

the War in Ukraine appears to have a positive impact on the manifestation of Polish digital 

nationalism in both countries leading the discourse away from an ethnic perspective 

towards a more civic one. Interestingly, the COVID-19 pandemic did not significantly 

influence the discourse, as was initially expected. Only in the case of @Mypolacyde, 

which primarily focused on travel restrictions and testing rules in Germany affecting 

Polish labor migrants, was COVID-19 mentioned. This was largely because, as described 

in 4.3.1., most COVID-19 cases in Poland were concentrated in the Silesian region. 

Therefore, hypothesis 3.1.c) can be affirmed, as the COVID-19 situation in Poland had 

limited relevance for the digital diaspora in the respective countries.  

With these findings in mind, it is important to address the following research question:  

- How is Polish digital nationalism portrayed by the Polish digital diaspora residing 
in the UK and in Germany via the social media platform Twitter and how did 
global crises like the COVID-19 Pandemic and the War in Ukraine influence its 
articulation? 

 
According to the findings, the theoretical and historical background given throughout this 

thesis, the research question can be answered as follows: All three categories of accounts 

examined construct distinct digital spaces in which forms of Polish digital nationalism 

are portrayed and promoted by the digital diaspora. While accounts like @britishpoles 

and @Mypolacyde can rather be assigned posting content related to the ethnic approach, 

the cultural institutes find themselves in the middle field between ethnic and civic 

nationalism. The political private figures can be assigned to a civic understanding of 

Polish nationalism which was heavily enforced by the content about the war. Especially 
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when examining the most recent period, the ongoing discourse within Polish society 

regarding ethnic and civic nationalism, as previously indicated in sections 4.1 and 6.1. is 

illustrated well. The War in Ukraine introduces an additional layer to the Polish self-

perception of nationalism as it blends elements of both approaches. On the one hand, the 

conflict reinforces historical fears and memories of Polish suffering at the hands of 

Russia, drawing from the shared cultural ties between Poland and Ukraine, as some 

Ukrainian territory was part of Poland until WWII. This aspect aligns with the ethnic 

approach based on shared culture and tradition as binding element for nationalism. On 

the other hand, the accounts take up a pro-European stance in response to the Russian 

invasion, directing the discourse toward a more civic interpretation of national identity. 

The invasion revealed Russia’s opposition to strong ties between Eastern-European 

countries and Western-European countries, contributing to the rivalry between East and 

West in the multipolar world of the 21st century. Consequently, Poland became an 

important strategic partner in balancing Russia against the West which also helped 

strengthening its own international position. In the digital sphere, it is evident that all the 

chosen accounts convey various forms of digital nationalism throughout the selected time 

periods. While it cannot be definitely concluded that Polish nationalism is on the rise 

during these particular periods, it can be argude that there is an observable increase in 

Tweets in the last time period compared to the previous ones. In this sense, the issue of 

nationalistic discourse is addressed in connection to the crisis. However, it has to be kept 

in mind that it is possible to delete Tweets on Twitter in retrospect (see 5.3). Nonetheless, 

the discourse on nationalism is significantly influenced and evolving due to the prevailing 

circumstances.  

In sum, distinct digital spaces were constructed where different versions of Polish 

nationalism are portrayed and promoted. The ongoing discourse surrounding the 

definition of Polish nationalism is continuously evolving and remains unresolved. In 

conclusion, this chapter serves to provide valuable insights into the similarities and 

differences observed among the analyzed Twitter accounts. The accounts represent 

various facets of Polish digital nationalism, ranging from ethnic to civic understanding. 

While their content may vary, it remains evident that digital diasporas play a crucial role 

in shaping the ongoing discourse on Polish nationalism, especially during times of crises, 

such as with the War in Ukraine. The definition and articulation of Polish digital 

nationalism continue to evolve, with digital platforms serving as vital arenas for these 

discussions. 
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8. Conclusion  
 

The central research question addressed in this thesis was how Polish digital 

nationalism is portrayed by the Polish digital diaspora residing in the UK and in Germany 

via the social media platform Twitter and how global crises like the COVID-19 pandemic 

and the War in Ukraine influenced the articulation of Polish nationalism. To answer the 

research question, an extensive theoretical framework was established, covering the 

definition of (digital) nationalism in referring to the theory of ethno-symbolism, the 

definition of (digital) diaspora along the theory of diaspora nationalism as well as the 

theory of social identity which builds the bridge between rising nationalism and times of 

crises was provided. The literature review conducted in this study explored existing 

research related to nationalism and times of crises, also in the context of social media. 

Afterward, theoretical, and literary background was set into context with the case study 

Poland. Within this chapter, historical background on Poland and thereby the definition 

of Polish nationalism was discussed followed by the examination of the Polish diasporas 

in the UK and in Germany. The last part of this chapter was dedicated to the COVID-19 

pandemic and the War in Ukraine and its handling in Poland. The background information 

provided until this point helped to contextualize the subsequent analysis. Chapter 5 then 

delved into the methodological aspects of the research, outlining content analysis and 

combined content analysis as methods, the data collection process, units of analysis as 

well as the limits regarding the analysis, especially, when working with Twitter. Chapter 

6 demonstrates the analysis part in first, connecting the key concepts of digital 

nationalism, digital diaspora, social media, global crises, and Poland to give a profound 

contextualization which was essential for a comprehensive understanding of the analysis. 

The following chapters then deal with the Twitter analysis in the respective countries in 

investigating 3 Twitter accounts per country according to the categories social group, 

institutions, and political private figure across 4 selected periods within 2020 and 2022, 

encompassing the period of COVID-19 pandemic and War in Ukraine. Ultimately, 

chapter 7 presented the interpretation of findings. As the results show, Polish digital 

nationalism is portrayed in every Twitter account chosen, however, various forms 

referring to ethnic and civic nationalism are visible. In this regard, every account provides 

space for a Polish digital diaspora where like-minded people discuss content related to 

Poland. While the social group accounts rather portray ethnic nationalism, the private 

political figures take the view of civic nationalism. The Polish Cultural Institutes find 

themselves in between. Thus, the content did not vary too much between the countries 
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but between the overall categories. The analysis also indicates that crises indeed influence 

the discourse of nationalism, with the War in Ukraine having a more significant impact 

than the COVID-19 pandemic.  

In summary, this research demonstrates that the discourse on Polish nationalism, 

particularly the debate between ethnic and civic nationalism, is continuously reshaped by 

political events and global crises. Online social media platforms, like Twitter serve as 

spaces where digital diasporas can express their viewpoints on Polish nationalism, 

contributing to the ongoing discourse and influencing Polish self-understanding.  

However, this study has its limitations. As indicated already in Chapter 5, a more 

profound analysis was not possible due to resources, technical skills, and thesis as well 

as Twitter guidelines. Moreover, sampling bias was a concern since the Twitter accounts 

were selected based on their assumed relation to the Polish diaspora. Related to this is the 

general bias when working with social media or online sources. First, not all individuals 

have the same access to the Internet, and the Twitter is used differently by the countries 

of investigation. Second, information on the Internet may lack accuracy and truth, and 

data can be deleted any time. Third, offline interactions could not be traced and included, 

even though they play a crucial role in shaping nationalist attitudes. All these factors 

affected the representativeness as well as the generalizability of the findings.   

Connecting the limitations to potential future research, one possibility is to stay within 

the frame given in this work and expand in the sense of focusing more on the Polish 

national discourse that is taking place online by considering retweets, comments, likes, 

and the mentioning of other users to create a social network analysis which illustrates a 

holistic view of the Polish national discourse on social media. Another option would be 

to investigate one of the stances included in this research more explicitly, thus doing 

focused research on digital nationalism, digital diaspora, or crises management online. 

Regarding the social media platforms, it would be also interesting to make a comparative 

analysis in including a further platform, such as Facebook or Instagram and highlight 

differences between social media platforms and the portrayal of Polish digital 

nationalism. Finally, the emergence and the role of online identities, especially for the 

younger generations would be an interesting topic for further research. By addressing 

these areas, future research can provide a more comprehensive understanding of the 

complexities of digital nationalism within the Polish diaspora and its evolving role in 

shaping national identities in the digital age.  
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